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WHEN NATURE? Ss Jos Is DONE 
BIG BEGINS 


“AFTER nature has yielded her 
yearly crop of golden wheat, Big Jo 
experts select the finest for making 
Big Jo Flour. The choosing is done 
from the cream of the crop in the best- 
producing spring wheat areas. Nature 
does her job well and Big Jo is proud 
of its job, too, in making Big Jo Flour SPRING WHEAT 
“Best in the World”. TERRITORY 
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New Plant of 


FARMERS 
ELEVATOR CO. 


Elmore, Minn. 


The need for greater capacity 
to take care of their growing feed 
business prompted the Farmers 
Elevator Co., to build this new 
modern feed plant. 


Designed and built by T. E. Ibberson Co., Minneapolis 


It is equipped for grinding, mix- 
ing, cracking corn and crushing. 


It was decided that Strong- 
Scott equipment would be select- 
ed, with the result that in this 
plant is installed such Strong- 
Scott equipment as: Pneumatic 
Attrition Mill; Feeder, Scalper 
and Magnetic Separator; Triple 
Action Dry Feed Mixer; Drives; 
Corn Graders; Cob Crushers, etc. 


LET US SEND YOU 
FULL INFORMATION 
on our equipment — no 
obligation. 


View showing Attrition Mill and Feeder, Scalper and Magnetic Separator 


Everything Jor Every Mill, Elevator 


and Feed Plant ‘STRONG Fred H. CHASE, Representative 
he Strong-Scott Mf§ Co. Box 124 Oshkosh, Wis. Telephone 8187 
Minneapolis Minn. Great Falls Mont. 


MINNEAPOLIS 
SEOTT 
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A UMP AHEAD 


'se This Safe, Accurate 
Method of Mixing TELLS HOW 


[ODINE and MANGANESE in Your Feeds 


Tests show that poultry and animals need small quanti- 
ties of iodine and manganese. For uniform distribution 
of these two minerals in your feeds, without fuss or 
bother, try this safe, economical method. As easy to use 
as ground limestone. Write for this free booklet which 
gives you complete details. 


1ODIZED CALCITE—Calcite flour is the ideal carrier for 
iodine and assures safe, even distribution in your 
feeds. Mixed fresh to your order. 


MANGANESED CALCITE—Manganese of the finest quality 
combined with calcite flour in the exact ratio you 
want. 


MANIODIZED CALCITE—An economical and completely uni- 
form mixture of manganese, iodine, and calcite flour: 
Eliminates the trouble and expense of pre-mixing. 
In any level you desire. Writc Dept. 772. 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 


Newton, N. J. 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 


Wheat 
Wheat Middllings 
Rye Middlings 
Malt Sprouta 
@newens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


COAST TO COAST 
GRAIN SERVICE 


INCORPORATED 


e MINNEAPOLIS, MINN. 
761 Chamber of Commerce 


Country Offices 


Sioux Falls, S. Dak. 


Lincoln, Neb. 
Sac City, Iowa 


Terminal Offices 


Duluth Toledo Omaha 
Milwaukee Buffalo Memphis 
Chicago Albany Kansas City 
Green Bay New York St. Louis 
Cedar Rapids Seattle Portland, Ore. 
Winnipeg, Man. Montreal, Que. 


Cargill, Incorporated, Seed Division 
Box 64, Minneapolis 
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MALT 
SPROUTS 


FEED BARLEY y 


Malt Hulls! 


Barley Screenings - Barley Chaff j 


Always Available 


FROEDTERT 
GRAIN &MALTING CO. 


MILWAUKEE 
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if you doubt the value of 


read these proven facts 


EOPLE do not buy things be- 

cause they are good; they do 

not buy things because they 
are of high quality. They buy 
things because they want them; be- 
cause these things fill some need 
in their lives. 

The farmer may be perfectly sat- 
isfied with the method of feeding 
he is already using. He may be 
satisfied with his home grown 
grains without supplements. Or he 
is satisfied with his high protein 
ration. Or he is satisfied to turn 
his livestock out on pasture during 
the summer and do nothing more 
about it. 

What does it take to make him 
buy your feed? You must make him 
want it. You must show him that 
he is losing money without it. You 
must demonstrate that he will 
make money with it. You not only 
must claim these things; you must 
prove them. 

In other words, you not only 
have to sell the product—you have 
to sell the product of the product. 

This is something that college 
professors overlook when they criti- 
cize advertising. A good product 
does not sell itself. Merit does not 
automatically conclude a sale. The 
best feeds in the world will not sell 
themselves. 

Do you remember when oranges 
were seldom ever seen except in 
Christmas stockings? They were ex- 
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pensive, too. It was a great thing 
for us when the orange was pro- 
moted to a regular place on our 
year-round breakfast table. Now 
the drinking of delicious, healthful 
orange juice is a universal custom. 

What brought about this change? 
It was accomplished entirely by ad- 
vertising. Advertising made more 
people want oranges. Farmers who 
raised oranges wanted to sell more 
of them and they advertised the 
benefits of drinking orange juice. 
Many of us tried and liked it, and 
we bought more oranges. Produc- 
tion of oranges went up and prices 
went down. Annual consumption 
of oranges increased from 7 per 
capita to 58, and everybody is hap- 
pier for it—consumers, farmers, rail- 
roads and grocers. 

A distinguished physician recent- 
ly described how he and other nu- 
trition experts had tried for years 
to educate the public to drink to- 
mato juice. But they didn’t get any- 
where. Then certain food compan- 
ies started canning tomato juice. 


If you think you can get along without 
advertising be sure to read this article 
before you make your final decision. 
Facts presented are taken from a talk 
delivered by Mr. Burchard, advertising 


manager, Murphy Products Co., Burling- 
ton, Wis. 


They advertised its pleasing taste 
and health-giving properties. They 
made millions want tomato juice. 
As a direct result, nearly every- 
body drinks tomato juice now, and 
in 1937 the public bought 5,750,000 
cases of it. 

Does advertising add to the cost 
of feed? Before answering this ques- 
tion with special reference to the 
cost of feed, let me first answer in 
more general terms and then we'll 
get down to the specific application 
to this business. 

America is famous for paying 
high wages and still getting out 
quality merchandise at low cost to 
the consumer. American manufac- 
turers can actually sell a high 
grade article for less than Euro- 
pean manufacturers. Yet these 
same American manufacturers pay 
their workmen 10 to 20 times as 
much per day as a European work- 
man will get. 

How is this possible? Because 
American manufacturers have mas- 
tered the art and science of low 
cost mass production. They have 
mastered the art of making 100,000 
parts on high speed machines at 
very low cost. Mass production re- 
duces cost enormously. To make 
the dies for stamping out the metal 
parts of modern automobiles will 
cost $300,000 to $500,000. If the man- 
ufacturer only made 1,000 automo- 
biles, the dies charged against 
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each automobile would be $300 
plus all the other costs in sim- 
ilar proportion. But by making 300,- 
000 automobiles under: mass pro- 
duction methods, the body dies cost 


only $1.00 per car. Thus you see 
mass production has cut down the 
cost of this single item from $300 
per car to $1.00 per car. 

Now what makes mass produc- 
tion possible? Advertising and 
salesmanship makes mass sales 
possible and mass sales make mass 
production possible. Do you think 
one neighbor would tell another 


Feed Mills. 


Let IBBERSON Modernization 
Keep You Abreast of Times 


Shown above is one unit of the large Feed Mill 
plant built by Ibberson for the Farmers Elevator Co. 
of Kerkhoven, Minn.—one of the largest farm eleva- 
tor companies in Minnesota. 


In addition to planning and building the whole 
plant, [bberson was responsible for installing a com- 
plete new line of equipment to enable the plant to 
meet any and all competition. 


Write us in full confidence 


What we have done for others, we can do for you. 
Consultation offered without obligation. 


our book of IBBERSON-Built Grain Elevators and 


COMPANY 


about an automobile fast enough 
to make it possible to sell 300,000 
cars in one year? Certainly not. 

Let me give you a little more de- 
tail on this subject. Take just one 
example, the electric refrigerator. 

In 1925 the number sold was 75,- 
000 — at a magazine advertising 
cost of nearly $6.00 per unit. In 
1937, however, 2,365,000 were sold, 
and advertising cost dropped to but 
little over $1.00 per unit. And the 
price per machine? That, too, drop- 
ped from a 1925 average of $425 to 
a 1937 average of $169.00. Eighty- 


Write for 


four per cent less cost to advertise, 
60 per cent less cost to own. 

Every manufacturer has certain 
fixed overhead charges to meet. 
Payroll, taxes, interest on invest- 
ment—all these expenses remain 
fairly constant. Each manufacturer 
is pretty much in the same position 
as the automobile body maker who 
has spent a lot of money for dies. 
If you can spread this fixed over- 
head cost over 100,000 bags of feed, 
it is just half as much as if you 
could spread it over only 50,000 
bags of feed. 

Who pays for advertising? Does 
anyone pay for it? To answer this, 
let's take the ice box example 
again. These manufacturers of elec- 
tric refrigerators spent over $2,000,- 
000 in advertising in 1937. Yet their 
electric refrigerator costs about 
$250 less than in 1925 when they 
spent only $450,000 in advertising. 
Obviously, advertising has not add- 
ed anything to the price you pay 
for an ice box. 

Advertising aids the man who 
sells. It is his partner, paving the 
way for him and helping him to 
separate the prospects from the 
suspects. It breaks through indiffer- 
ence and helps to develop latent 
wants. It predisposes the prospect 
in favor of advertised products. 

Why must advertising be contin- 
uous? Just recently I listened to a 
radio program in which college 
boys were discussing advertising. 
They condemned it, but did admit 
that possibly it was all right for a 
new product to be advertised, but 
once that new product had an es- 
tablished market and was known, 
it was quite wrong to continue ad- 
vertising the product. These boys 
figured that people would continue 
to buy once they knew and had 
used a product. 

The irrepealable natural law is 
this: New customers are now com- 
ing into the market at the rate of 
about 6,909 a day. A message may 
be an old story to you—but every 
24 hours there is a new group of 
6,000 people who never heard of 
it before. In the farm field alone it 
is estimated that 400,000 farmers 
die or retire every year. They may 
have known about your feed but 
they are no longer buyers. New 
farmers are taking the old farmers’ 
places. These new ones must be 
told your story. You can't stop. 
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ETAMORA is a village of 

about 900 population. It is 

favorably located on the rich 
prairie soil of central Illinois and 
is only six miles from the Illinois 
river, whose rich flood plains ex- 
tend three miles. 

Joseph Waldschmidt and R. G. 
Schneider started their first eleva- 
tor here in 1913. It has a capacity 
of 35,000 bushels. Eight years later 
they purchased another one across 
the street with a capacity of 40,000 
bushels. These elevators are equip- 
ped to take ear corn. A thousand 
bushels can be shelled, cleaned, 
and ready to be put in the car in 
one and one-half hours. This time 
includes the burning of the cobs 
in an incinerator. 

In 1928 the firm bought a barn 
60 x 80 feet on the property adjoin- 
ing one of the elevators. The barn 
was located close to the street in 
an excellent location for a feed 
business. It was rebuilt into a mod- 
ern feed mill. The equipment in- 
cludes a Sprout-Waldron 26-inch 
attrition mill, a Burton 2-ton mixer, 
a Howes l-ton mixer, a Miracle-Ace 
molasses mixer and processor, a 
King oat huller, La Page corn crack- 
er and a corn meal plant. 

Custom grinding and mixing 
forms an important part of the 
business. A complete stock of 36 
ingredients used in various kinds 
of feed is kept at all times so that 
any customer can have any form- 
ulas made to his order. All the form- 
ulas recommended by the state 
university are kept on file and 
these are used when requested by 
farmers who do not have the form- 
ulas themselves. All the principal 
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ingredients, such as tankage, soy 
bean meal, alfalfa meal, molasses, 
etc. are purchased in carload lots. 
A tank holding two cars of molas- 
ses is used. This is pumped from 
the storage tank to the mixer and 
processor. 

“We make a brand of feeds of 
our own,” says Mr. Schneider. This 
we call W & S Premium feed. It 
includes feeds for poultry, dairy, 
cattle, hogs, and sheep. We use 
the same high grade ingredients 
in our feeds that we keep on hand 
and use in mixing custom ground 
feeds. This practice enables us to 
buy all ingredients in large quan- 
tities. 

“We also handle a nationally- 
known line of commercial feeds, 
which, like our own brand, covers 
every kind of stock. This we buy 
in carload lots. We place the same 
guarantee on this line that we 
place on our own brand and we 
have never had any complaints on 
either.” 

Hog feeds lead in the volume of 
sales, with dairy feeds second. In 
addition to feeds and grains, the 
firm handles coal, hay, straw, salt, 
seeds, poultry equipment, and poul- 
try and stock remedies. 

Three formal methods of promo- 
tion are used. A two-column, four- 
inch ad is used in the local news- 
paper every week. Some of the 
ads feature commercial feeds and 
some the firm's own brand. 

Direct mail is used eight or ten 
times a year. Like the newspaper 
advertising, both the firm's brand 
and the commercial line are feat- 
ured in the mailings. A mailing 
list of 300 farmers includes all the 
worthwhile feed prospects in the 
trading area of the mill. 

Personal solicitation is used to a 
considerable extent. No outside 
salesmen are employed but when- 
ever Mr. Waldschmidt or Mr. 
Schneider have time, they go out 
and talk to farmers. 

The firm employs six people reg- 


illinoisjfeed firm 
complete service 


ularly, including a lady bookkeep- 
er and cashier. Two trucks are used 
for delivery and pick-up. 

“The pick-up business in our ter- 
ritory is as important as the deliv- 
ery service,” says Mr. Schneider. 
“Many of our customers have us 
go to their farms and pick up their 
grains, bring them to the mill, grind 
and mix them into feeds, and then 
deliver them. This phase of our 
business has grown considerably 
since we added a mounted corn 
sheller to our services. We now 
shell much corn on the farms be- 
fore we bring it in to grind into 
feed.” 

From a modest beginning, Wald- 
schmidt & Schneider now have an 
investment of about $75,000 in 
buildings and equipment in Meta- 
mora. They handle 50 carloads of 
coal from the East and from south- 
ern Illinois annually, and buy an 
average of 225 cars of grain. 

In addition to the Metamora bus- 
iness, for the past few years the 
concern has operated an elevator 


(Continued on Page Forty-six) 


SPENDING money for mod- 
ern equipment has proved 
to be a good investment 
for Waldschmidt & Schnei- 
der. Above is shown the 
office building and below 
towers the well-equipped 


and busy plant. 


Feed Trade Veteran 
Dies Suddenly 


Rex P. Walden, a vice-president of Corn 
Products Sales Co., and for many years 
a prominent figure in the feed industry, 
died at his home in Mamaroneck, N. Y., 
July 26 after a brief illness. He was 67. 

One of the pioneer generation of feed 
men, Mr. Walden, started work for Corn 
Products in 1906 and previous to that he 
was associated with its predecessor, the 
New York Glucose Co. His host of friends 
and associates included practically all of 
the old guard of feed manufacturers and 
many younger men in all branches of the 
industry. Primarily a sales executive, Mr. 
Walden also manifested great interest in 
new scientific discoveries in the fields of 


animal and poultry nutrition and had a 
wide acquaintance among research men 
throughout the nation. 

His contribution to the feed industry was 
large and his passing leaves a real gap 
in the ranks of the old timers. He will long 
be remembered by his host of friends and 
associates for his leadership and genial 
personality. 


@ NORTH BEND MILL, Melrose, Wis., 
burned to the ground recently. Walter 


Bourn, owner, and his helper, Alvin Erick- 
son, escaped from the building soon after 
the fire broke out. 

$e — 


@ OTTO P. SCHULTZ feed mill, Johnson- 
ville, Wis., was recently destroyed by fire 
with several other buildings in the town. 


| ba NOT ENOUGH these days and times to build or stock a 
“Better mousetrap.” It must be attractively displayed, ade- 
quately advertised, and expertly merchandised. Purina Mills 
offers a complete program of display, advertising, and 
merchandising to meet the modern day, including free 
store-planning service by experienced designers. For more 
information, write to Checkerboard Headquarters. 


PURINA MILLS ¢ Checkerboard Square * ST. LOUIS, MO. 


Selling “Gomph" 
—e 


They call it “oomph” in the movies 

When a star has that extra zip 

That puts her across with the 
populace, 

And holds male hearts in her grip. 

Well, you've got to have “oomph” 
in selling 

As well as on stage or screen 

If you want to rise out of the ham 
guy's class, 

And pile up that old long green. 
Just taking the orders that come 
your way 

And calling it good enough. 

Is a darned good way to make sure 
that you 

Won't land in the big time stutt. 

For “oomph” is a lot of get and go 

Mixed in with a winning smile, 

Plus a love of the product you 
represent 

Which determines your selling 
style. 

So “oomph” it up in this selling 
game 

If you want to be Star Number One 

And find your name in lights that 
read— 

“Success and a job well done.” 


Milwaukee Concerns 
Make Transfers 


Firms in the Milwaukee Grain & Stock 
Exchange, Milwaukee, underwent a series 
of changes in managerships during the 
past week. James 
Hessburg, head of the 
grain division, Archer- 
Daniels-Midland Co. 
here assumed his new 
duties as manager of 


the firm's soybean 
plant at Decatur, IIL, 
August 14. 


Walter Vye, in 
charge of the Milwau- 
kee office of Cargill, 
Inc., replaces Mr. 
Hessburg, while mov- 
ing into Mr. Vye’s job 
is Louis McLellan. 

Mr. Hessburg goes to Decatur after five 
years as manager of the Archer-Daniels 
grain division in Milwaukee. The com- 
pany’s new soybean plant there has a 
capacity of 5,000,000 bushels. 

Mr. Vye also spent five years as head 
of the Cargill Milwaukee office and pre- 
vious to that time was engaged in busi- 
ness for himself at Minneapolis. He as- 
sumed the Archer-Daniels-Midland post, 
August 7. 

Mr. McLellan was associated with Car- 
gill for the past three years and pre- 
viously represented the Mohr-Holstein 


WALTER VYE 
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THE FEED MAN'S As far as we are concerned, the seventh World's 
WORLD'S FAIR Poultry Congress may be recorded in history as the 

eighth wonder of the world. In our lifetime, we never 
expected to see such a gigantic celebration of interest to the feed trade as 
was staged at Cleveland from July 28 to August 7. 


More than three-quarters of a million people viewed the exhibits and par- 
ticipated in the various meetings — coming to Cleveland for this purpose 
from all the far corners of the world. Twenty-five foreign countries and all 
of the states and possessions as well as the government of the United States 
maintained educational exhibits. There were approximately 250 commercial 
exhibits and more than 10,000 birds of all types and breeds on display. No 
part of the poultry business, from the latest scientific developments in breed- 
ing and nutrition to the preparation of food for the table, was overlooked. 


The barn yard fowl of our youth was a glorified bird at Cleveland and 
rightly so for one of the purposes of the Congress was to increase the nation- 
wide consumption of all poultry products. We believe the congress unquestion- 
ably started the ball rolling in this desired direction and we take our hats 
off and congratulate the men and women who ably planned the show and 
were responsible for its tremendous success. 


The leadership was of highest caliber but what put the exposition across 
was cooperation founded on a new unity embracing everybody within the 
poultry industry. The Feed Bag expresses the hope that this united front may 
be continued for years to come and that its success may serve as an inspira- 
tion to the dairy industry and to our own feed trade. 


For better health and better business— let's eat eggs for breakfast and 
drink milk at lunch. 


p ° S. — This month, The Feed Bag starts its 15th year of service to the 


feed industry. How do you like this combined birthday and poultry congress 
number? — D.K.S. 
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Customers Don't 


UTOMATIC follow-up of cus- 

tomers who do not reorder 

within 15 days has been an 
important factor in holding old pa- 
trons and developing greater vol- 
ume for the R. A. Smith Milling Co., 
Northhampton, Pa. In addition to 
this personal follow-up, the entire 
customer list is covered once a 
month with direct mail in the form 
of mimeographed cards. Advertise- 
ments are also published regularly 
in local newspapers and one out- 
side salesman is employed to de- 
velop new accounts and to visit 
old customers who can no longer 
be sold by the regular route man. 

Stanley C. Smith, owner-manager 
of the business, explained that the 
aggressive selling methods devel- 
oped during the past few years in- 
creased feed sales more than 100 
per cent and made necessary a 
new building for grain storage dur- 
ing the past year. The policy is to 
buy grain from feed customers and 
to hold it in storage instead of ship- 
ping it during the buying season. 

The method used to follow up 
feed customers is simple. Each cus- 
tomer’s name appears on a card in 
an indexed file and when a farmer 
makes a purchase a check mark 
is placed on the card to indicate 
whether the purchase was made 
in the first or latter half of the 
month. 

A sales slip is written for every 
sale and all slips are placed on the 
record clerk's desk. At the top of 
the record card is a separate space 
for each month in which the check 
marks are made. By using differ- 
ent colors each year the cards can 
be used for three years. For in- 
stance, in 1938 a red pencil was 
used for checking. Blue is being 
used this year, and in 1940 green 
or black will be used. The check- 
ing space for each month is sep- 
arated into two sections. The first 
section covers the period from the 
Ist to the 15th, while the second 
covers from the 15th to the end of 
the month. 

For instance, if a customer makes 
a purchase on June 10, a check 
mark in the first section indicates 
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if you use follow-up system; 
here’s one that does good job 


the approximate date. If no check 
mark appears in the second sec- 
tion for June, it is a signal that fol- 
low-up should start on the customer 
at the end of the month. 

The record clerk checks the cards 
regularly on the 15th and the last 
day of each month, listing all cus- 
tomers who did not make a pur- 
chase during the previous 15-day 
period. After completing the list he 
then makes an individual card for 
each name, also listing the com- 
pany’s delivery route on which the 
customer resides. These cards are 
then separated by route numbers 
and given to the drivers covering 
the various routes. 

The route driver then calls on 
these customers and endeavors to 
get an order. If he cannot obtain 
an order, the reason is written on 
the card, which is returned to the 
office. This card will be returned 
to the driver the following week 
for another call. If he is again un- 
able to obtain an order and cannot 
furnish a good reason for the cus- 
tomer’s refusal to buy, the card is 
then handed to the field salesman 
or to Smith, who will make person- 
al contact. 

This method makes it impossible 
to neglect those customers who 


@ HOWELL HOOD, Dixon, Ill., has opened 
a feed store and cream station in the 
building formerly occupied by the Snow 
restaurant. 
& 

@ FRANK BROS. GRAIN & FEED CO., 
Mapleton, Minn., is building another addi- 
tion to their plant, enlarging office space 


and installing a seed testing laboratory. 


@ HOOSIER MINERAL FEED CO., Green- 
wood, Ind., which firm's dissolution as a 
corporation was announced last month, is 
being continued under the same name as 
a partnership. The partners are Dr. E. E. 
Clore, A. M. Clore and Max Clore. The 
company has recently appoirited C. A. 
Rodibaugh as state manager in Illinois 
and Leon Mosher as state representative 
in Iowa. The Hoosier Mineral Feed Co. 
sells mineral feeds to small feed manu- 
facturers and also operates a hatchery. 


may stop buying for some trivial 
reason, but who can easily be 
brought back if personal contact is 
made without too much delay. 

Smith operates 12 regular routes, 
giving delivery service once a 
week on each route. Special de- 
livery service is also furnished to 
customers but the route men have 
trained their customers to order 
sufficient quantities in advance so 
that special service is not required. 
Approximately 70 per cent of the 
total volume is on poultry feed, and 
most of this is the firm's own brand. 
Several advertised brands are car- 
ried in stock for customers who pre- 
fer to use these lines. 

Intent on making his route men 
more than mere truck drivers, Smith 
paid for a course in salesmanship 
for each of them. Once each month 
the men meet in the office, discuss 
the lessons studied and _ explain 
how the knowledge gained has 
helped them in their work. 

“Since taking up the study of 
salesmanship the men are more 
sales conscious,” Smith explained. 
“They realize that selling is the 
most important part of their work, 
and as a result of this added train- 
ing they have become more effi- 
cient. 


@ STANDARD SEED CO., Madison, Wis., 
has purchased the business of Alex Sin- 
aiko & Sons, also of Madison. Standard 
has moved its offices into the newly ac- 
quired quarters and will conduct its for- 
mer business as well as continuing that 
developed by the Sinaiko firm. 
@ MILFORD FARMERS FEED & SUPPLY 
CO., Nashua, N. H., was robbed of $250.00 
in a daring daylight robbery recently. 


IT’S A BIG BOY 

Bob Crawford, vice president, Oyster 
Shell Products Corp., St. Louis, Mo., is 
noted for the cigars which he passes out 
at conventions and in calling on the trade. 
He is being exceptionally generous these 
days, however. The reason is the arrival 
of a baby boy, Howard Crawford II, on 
July ll. This is the fourth addition to Bob's 
happy family. 


THE FEED BAG — August, 1939 


EEDING VITAMINS NOW 


...means a bigger profit peak ahead 
7 for both you and your customers! 


Today . . . your poultrymen are 
looking forward 90 days to their 
big profit season—the time when 
egg prices are highest. They are 
feeding now for that peak—feed- 
ing for the future production of 
their growing pullets and laying 
hens. 

Feed manufacturers who use 
Exadol* in their feeds can meet 
the vitamin needs of poultry- 


to contain 3,000 (or more) vita- 
min A, U.S. P. XI units, and 400 
(or more) vitamin D, A.O. A.C. 
chick units, per gram. 

Keep selling the importance 
of vitamin feeding. Make use of 
Squibb’s Water-Marked Safety 
Formula Tag—the tag which 
identifies your feeds with Exadol 
and vitamins A and D. This tag 
carries a double guarantee: a 


men now—and build sales to a greater profit peak. guarantee from you of your responsibility that an ade- 
Exadol is Squibb’s High Potency Vitamin A and D quate amount of Exadol has been incorporated in the 
Oil. It is guaranteed in vitamin potency. Exadol, in feed; and a guarantee from Squibb that the vitamin- 
a well-balanced mash, helps growing pullets build bearing oil meets an exacting standard of potency. 
bodies to stand the strain of continuous laying Build for greater profit peaks with Exadol! Mail 
later on. And it helps laying hens successfully the coupon today for Free Squibb Vitamin Feed- 
stand the strain of another season of profit- RELIABILITY ing Portfolio. 
able Fortify your feeds with Exadol’s 
guaranteed potency. Exadol is guaranteed FEEDING 
*A trademark of E. R. Squibb & Sons “ - 
8 B B 0 
: E. R. SQUIBB & SONS 
Veterinary and Animal Feeding Products Division Key FB 8 
Pe Sidi 745 FIFTH AVENUE, NEW YORK CITY 
Please send your new Portfolio, “Squibb’s Contribution 
C 0 OMPSO ARD CO to Vitamin Feeding.” I understand this places us under 
no obligation. 
Name. 
QUIBB & SONS Add; 
City State 
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HE hen and the egg assumed 

as much if not greater im- 

portance than the gold re- 
serves of nations for ten full days 
at the Seventh World's Poultry 
Congress which converted Cleve- 
land, Ohio, from an industrial me- 
tropolis into the chicken center of 
the universe, July 28—August 7. It 
was by far the greatest event ever 
held in the United States both from 
the standpoint of magnitude and 
attendance. 

Close to a million persons 
swarmed to the shores of Lake 
Erie, straining every facility of hos- 
pitable Cleveland and making its 
confines an international melting 
pot of humans and fowl. Com- 
pressed within the spacious audi- 
torium and Great Lakes Exposition 
building preserved since two years 
ago were exhibits showing latest 
discoveries in feeding, science and 
disease control and last but not 
least the leaders who have de- 
veloped poultry raising into a bil- 
lion dollar industry. 

Such an exhibition must have 
thrilled the heart of Dr. James E. 
Rice, president of the congress, re- 
tired head of the poultry science 
department of Cornell university 
and dean of the American poultry 
industry. As an expression of in- 
ternational appreciation he was 
elected president of the World's 
Poultry Science association to suc- 
ceed Karl Vetter of Berlin, Ger- 
many. Dr. Rice is credited with the 
invention of the trap nest, the im- 
provement of incubation, experi- 
ments with artificial light and the 
introduction of culling tests. 


Expert after expert imparted his 
knowledge and discoveries to thou- 
sands of poultry and feed men in 
the popular program which con- 
tinued throughout the congress. 
Feeding and mangement, breeding, 
disease control and marketing were 
discussed and poultrymen were 
given the opportunity to present 
their problems in open forum for 
analysis. Addresses of foreign 
speakers were translated. Scien- 
tists from 40 countries met in daily 


greatest show on earth 
attendance nearly million 


sessions held by the World's Poultry 
Science association. At the annual 
banquet held by the organization 
Dr. Herman J. Almquist, associate 
professor of poultry husbandry at 
the University of California college 
of agriculture, was presented with 
a gold medal and a check for $1,000 
which were awarded by the Borden 
Co., New York, for scientific ac- 
complishment. 

Outstanding features of the con- 
gress were the exhibits of feed and 
poultry supply firms, states and 
foreign government booths and the 
colorful live bird show, open to 
competition from breeders in all 
parts of the world. Eleven foreign 
nations, the United States govern- 
ment and 30 states shared in setting 
up exhibits in the Hall of Nations 
and States and entered show birds 
to compete for ribbons and cups 
and for 20 grand championships in 
as many different classes. More 
than 5,000 birds from this country 
and abroad cackled and crowed 
and strutted before the judges. 

History was unfolded in a display 
of 110 pairs of practically every 
known variety of poultry. This fea- 
ture of the congress was arranged 
to demonstrate how man has de- 
veloped the original red jungle 
fowl that inhabited the forests of 
India into modern breeds and 
varieties. 

Increased consumption in eggs 
and poultry meats is expected to 
result as an aftermath of the con- 
sumer program which was con- 
ducted during the congress. Pro- 
grams at which latest methods and 
newest ideas in the preparing and 


Editor's Note: A resume of the infor- 
mation on feeds and feeding imparted 
by the numerous local and foreign ex- 
perts will be published in the September 
issue of The Feed Bag. On pages 21-40 
will be found a pictoria! review of the 
congress which is presented with our 
compliments as a souvenir for the feed 
industry. 


serving of egg and poultry dishes 
were discussed and demonstrated 
were open to the public daily. Emi- 
nent authorities also gave lectures 
on the selection, quality, merchan- 
dising and nutritional value of 
poultry and eggs and the art of 
carving. The transparent kitchens 
which were the center of attraction 
for this feature of the congress were 
located in the Hall of Industry. 

One full day was devoted to 
turkeys which comprises a $70,000- 
000 industry. The famed eatin’ bird 
was discussed from crest to tail 
feathers. In the exhibit of the 
United States government in the 
Hall of Nations and States was 
shown the “turkey of tomorrow.” 
It was a small bird developed after 
years of cross breeding and re- 
search which is intended for the 
small family who cannot afford or 
does not need the average larger- 
size gobbler for its meal. 

H. A. Wallace, secretary of ag- 
riculture, officially opened the con- 
gress by cutting a piece of tape at 
the main entrance of the audi- 
torium. Shortly afterward he visited 
the exhibits and spent considerable 
time in the North Hall where most 
of the feed booths were concen- 
trated. 

The feed men, demonstrated their 
importance to the poultry industry. 
with the exceptional array of dis- 
plays they presented to the over- 
flowing crowds, and executives of 
firms from all parts of the United 
States rolled up their sleeves and 
entered whole-heartedly into the 
spirit of the congress. Weary but 
convinced that this, “the greatest 
show on earth” will provide im- 
petus to their business for years to 
come, they packed their equipment 
and bid adieu to Cleveland. 


@ W. G. SHINABARGAR and son, Harry, 
have purchased the Beinert building in 
Hopkins, Mo. They have moved their 
produce and feed business into the new 
building. 
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eA Complete Line of Feeds 


Most important to you in the WAYNE Dealership are the 
feeds themselves. They produce fine results for your customers, 
create customer satisfaction, and build volume and profit for 
you. They are scientifically mixed for the nee local- 
ity — tested and proved under laboratory an 

feeding conditions. WAYNE offers specialized 

poultry and livestock requirements + °° Dairy Fee 

Fur Foods + * 


e WAYNE Feedin 


To assist your customers fur 
results from these fine feeds, W 
practical feeding programs for each ty 
ules are prepared by WAYNE’S famous nu 
based on scientific research, proved by pra 


They put you in a position to give your customers 4 full and 
effective service. 


and the sound feeding 
YNE is working constantly to help you sell .- > 

rtising to feeders ° Window and counter 

displays - °° Plus seasonal premium and contest 


promotions + * * new customers and build repeat 
business for WAYNE Dealers. 


WRITE 


LIVESTOCK 
FEEDS R FULL 


DETAILS 


A 
LUED mitts INC: 
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There is one bird who apparently never 
took a vacation, even during the month of 
August, and that is the stork. Judging 
from this month's birthday list he even 
worked overtime for the feed industry. 

Arthur Fruen, Fruen Milling Co., Minne- 
apolis, and Charles Coughlin, the Riebs 
Co., Milwaukee, were delivered by the 
famous old bird, August 1. Mr. Fruen is 
president of his firm and is active in 
politics. For 17 years he has served as a 


member of the Minneapolis city council. 
He has been engaged in the feed and cer- 
eal business for 29 years and is a civil 
engineer by trade. Mr. Coughlin is in 
charge of the consignment department for 
the Riebs Co. During the sultry months 
he makes his residence at his summer 
home on Pewaukee lake. 

On August 3 some years ago there ar- 
rived at the McCrea home a bouncing 
boy who was christened Orea McCrea. 
He grew up to be a feed man and is now 
manager of the feed department for Pills- 
bury Flour Mills Co., Minneapolis. 

C. N. Barrett was probably put on a 
cod liver oil diet shortly after he made his 
debut August 23. Now he has charge of 
selling it for the National Oil Products Co., 


BUILD SUMMER PROFITS 


WITH 
THESE 


4 FAMOUS QUAKER FEEDS 


Buy these summer specials in assorted cars and help 
get quick turnover, smaller stocks and fresher feeds! 


THE STOCK ON 
THIS FARM IS 


« 


QUAKER SUGARED 
SCHUMACHER 


An excellent carbohydrate feed, 
reinforced with iodine, molasses, 
and minerals. Helps get summer 
profits by balancing pasture pro- 
teins with and 
other supplements necessary to 
herd health and production. 


QUAKER 16% PROTEIN 
DAIRY RATION 


Provides the herd with additional 
protein in late summer months 
when pasture is not so rich. Thus 
helps maintain production and 
herd health. 


THATS CAUSE THE BOSS 
RELIES ON THOSE GOOD 
QUAKER FEEDS 


‘\y 


© 


QUAKER 
PIG-N-HOG FEED 
Helps keep the brood sow in 
efficiency as nursing 
mother. Gives young pigs a solid 
start, and helps bring fast gains 
at low cost. 


QUAKER 
HOG FEED BALANCER 


A fine 40% protein feed that 
helps turn 90-pound shotes and 
home grown corn into solid, 

rofitable pork. A great profit 
lesion: Sell and feature these fa- 
mous feeds. Line up for a success- 
ful season with the feed line 
that’s going places in 1939. Write 
now for details to 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 


Harrison, N. J., and his headquarters are 
at Chicago. 

Two well known flour men are also in- 
cluded among this month's birthday 
guests. They are G. L. VanLanen, Iq 
Grange Mills, Red Wing, Minn., who made 
his debut, August 16, and Frank J. Allen, 


ARTHUR FRUEN 


general manager, Bay State Milling Co., 
Winona, Minn., born August 23. 

The machinery men are represented by 
William Sewell, Strong-Scott Mfg. Co., 
Minneapolis. He was delivered to the 
Sewell home August 31. 

Others entitled to a slice of this month's 
birthday cake are W. B. Griem, chief chem- 
ist, feed and fertilizer division, Wisconsin 
department of agriculture and markets, 
Madison, Wis., August 20; L. J. Hartzheim, 
Hartzheim Fuel & Feed Co., Beaver Dam, 
Wis., August 10; Frank Becker, Woodland, 
Lumber & Grain Co., Woodland, Wis., 
August 7; George Schlegel, New London 
Flour & Feed Co., New London, Wis., Aug- 
ust 6; W. A. Bruce, traffic manager, Purina 
Mills, St. Louis, Mo., August 26; H. E. 
Nickelsen, Clinton Co., Clinton, Iowa, 
August 4, and E. F. Morris, Gorton-Pew 
representative, Minneapolis, August 14. 


@ BLISH MILLING CO., Seymour, Ind., 
added several grain concrete storage 
tanks to its plant which will increase the 
capacity by 100,000 bushels. 


@ CLYDE SMITH, Grundy Center, Ia., has 
sold his grain elevator and business to 
Theodore Moeller, Waterloo, who will con- 
tinue operation as the Moeller Grain Co. 


NEW RUSSELL OFFICERS 

Harry S. Helm was elected chairman 
of the board of the Russell-Miller Milling 
Co., Minneapolis, at a meeting held July 
27. Charles G. Ireys was chosen president 
and Leslie F. Miller, treasurer. M. F. Mul- 
roy, vice president in charge of the Buf- 
falo mill, was elected general manager 
of the company with headquarters in Min- 
neapolis. 
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how to put punch 
into your copy 


by ELDON ROESLER 


it commands attention, creates interest, and pro- 

duces conviction—unless it induces action on 
the part of your reader. For these three steps are 
preliminary causes aiming at one result: the sale of 
your products. This month we shall treat the last 
ingredient in our formula for good advertising—the 
action-inducing element. 


N O ad can be considered successful even though 


@ Salesmanship in Print 


Do you remember the last time you were ap- 
proached by an insurance salesman? If he was any- 
thing like the one who visited us, he’s a good ex- 
ample of how to induce action on the part of a po- 
tential customer! As we remember it, he opened with 
the remark that he’d just been speaking to a friend 
of ours (a good attention-compeller, by the way) 
who had bought a new policy (conviction by in- 
ferred testimonial). 

Then he went on to point out the advisability of 
having adequate insurance. After doing a thorough 
job of this, did he consider his job finished and call 
it a day? He did not! He explained that insurance 
rates increase as a person grows older .. . that 
unless we took out a policy before the middle of 
the year, we'd have to pay for our delay in increased 
premiums. What's more, he suggested that we have 
an examination by the company doctor immediately 

. “who knows, you might get sick or meet up 
with an accident and then you couldn't get insur- 
ance!” 

The point is that he followed-through to a degree 
where we felt we should do something—and did. 
We took the examination and policy because he 
made us feel we were losing money by not doing so. 

Advertising, which is really salesmanship in print, 


HAVEN'T THE Time | 


To Make 
When | Stops 


To Town 


H 


3 


CHic 
Hee ~ SUPPLiEs 


DAIRY FEEDS 
— 


ILLUSTRATIONS used in 
the above ads were taken 
from the Meyer Both Gen- 
eral Newspaper Service and 
Stanton Superservice. 


If you have only a limited stock of a particularly 
well-priced item, for instance, it would be well to 
close with “Limited Quantity—Get Yours While It 
Lasts’ or some similar approach. No one wants to 
miss out on a bargain and such an appeal acts as 
a spur to buyers who might otherwise postpone their 
shopping and who might buy from your competitor 
later on. 

A third type is the “Special Offer for Limited Time 
Only” action-inducer. Included in this classification 
are special sales, seasonal sales, introductory offers, 
and the like. 


e Action-Inducers 


Aside from these easily classified types of action 
inducers, there are many miscellaneous kinds. You 
may close your copy with some variation on “The 
Sooner You Start Using our Tested Feeds, the Sooner 
You'll Start Getting Improved Results and More Pro- 
fits” . . . or “Right Now, at the START of the Chick 
Season, Is the Time to Stock Up on These Tested 
Feeds.” 


The particular type of action-close you choose is 


calls for an urge-to-action just as much as personal not especially important—the main thing is that you 
salesmanship does. And, we want to point out, add- should use an action-inducer, one that will get your 
ing such an element to an ad is not necessarily potential customer into your store while he’s a “hot” 
“high-pressure” selling—it’s good selling. prospect and before he has a chance to forget your 
The most common of all action-activators is: “Act ad. 

now!”’ Because it is so commonly used, however, it The revised ad (above, right) makes use of a com- 
has lost much of its effectiveness. By including a mon action-inducer: it ends with the suggestion that 
reason for acting promptly, much better results can if the reader delays taking action he'll be penaliz- 
be achieved. ing himself—he'll waste time and energy. 
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“The Farmers Headquarters” 
ONE STop STORE 
All Your Place! 
EVERYTHING PRicen RIGHT! 
- 
| omens | “THAT Is 

=: EMBEE'S One-Stop Service!” 

x4 
PHONE 333 | 
EMBEE’s One-Stop Services” | 
443 Mam 


Solves the 
“Two-Oil” Problem 


“Nopco X’’* does double duty be- 
cause it supplies sufficient oil content 
to satisfy your customers who want 
an “‘oilier’”’ feed—yet is always safe, 
dependable, and economical. 


* Trade Marks of the National 
Oil Products Company 


In manufacturing feeds, too, there is that same thrill of 

satisfaction when you hit upon the right Vitamin A and 
D source—a source you know you can depend upon under all 
conditions. 

““Nopco’’* Vitamin A & D Oils take vitamin worries right off 
your shoulders—permit you to sell your feeds with absolute 
confidence that their Vitamin A & D content is accurate and 
adequate. For ‘‘Nopco’’ Oils are the result of twelve years of 
constant research in poultry and animal feeding and are stand- 
ardized by painstaking chemical, physical, and biological tests. 

“‘Nopco” Vitamin A & D Oils with their guaranteed potencies 
will add to the prestige of your feeds, increase the satisfaction 
of your customers, and give you the peace of mind which comes 
from using a completely reliable Vitamin A & D source. If you 
have not yet enjoyed the advantages and economy of ‘‘ Nopco” 
Vitamin A & D oils—try them and enjoy that certain feeling. 


HAT a thrill when you tuck a 5 pound beauty away. 


“NOPCO” VITAMIN A&D OILS ARE AVAILABLE IN 3 POTENCIES TO FIT EVERY MIXING NEED 


‘‘Nopco XX’’* Fortified Cod Liver Oil 
supplies maximum Vitamin A & D pro- 
tection at low cost because it is so highly 
concentrated. Takes only a little to 
fortify a whole ton of mash—saves on 
storage and transportation costs. Guar- 
anteed to contain 3000 U.S.P. units of 
Vitamin A and 400 A.O.A.C. units 
of Vitamin D per gram. 


*‘Nopco X’’* Standardized Cod Liver 
Oil combines the safety and economy of 
a fortified oil with the customer sales 
appeal of straight cod liver oil Fills 
every mixing need at low cost Guar- 
santeed to contain 1500 US.P units of 
Vitamin A and 200 AO.A.C units of 
Vitamin D per gram 


*‘Nopco’’* Cod Liver Oil provides safe, 
effective protection where lower levels of 
Vitamins A & D are desirable. Tested 
with the same care and precision as 
“Nopco X” and ‘‘Nopco XX’. Guar- 
anteed to contain 850 U.S.P. units of 
Vitamin A and 85 A.O.A.C. units 
of Vitamin D per gram. 


NATIONAL OIL PRODUCTS COMPANY, Essex Street, Harrison, N. J. 
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vignettes of world’s 


Poultry Congress 


by david k. steenbergh 


ORE feed men than were ever be- 
(| fore assembled at one time were in 
Cleveland for the World's Poultry 
Congress . . . The host manufacturer, so 
to speak, was Frank S. Sheets, president 
of the G. E. Conkey Co. Frank was a 
very busy man serving as vice president 
of the Cleveland committee for the con- 
gress, officiating at his firm's exhibit and 
playing golf with many of his visiting 
competitors . . . The busiest man at the 
congress was Glenn H. Campbell, direc- 
for of publicity for the entire exposition 
and president of the Cleveland committee. 
Glenn is head of the Campbell Sanford 
Advertising Co., which serves many feed 
and feed ingredient accounts . . 

Ralph M. Field and Mrs. Betty Traisman 
Agate welcomed visitors to the exhibit of 
the American Feed Manufacturers’ associa- 
tion. Feature of this exhibit was a minia- 
ture railroad hauling ingredients to and 
prepared feeds from a model feed manu- 
facturing plant but even Ralph, who is a 
traffic manager of no mean ability, 
couldn't keep the trains running... . One 
attraction which did work continuously 
was the talking hen in the booth of the 
National Oil Products Co. It preached the 
Nopco gospel so effectively that it was a 
real voice saver for Les Brown, Ray Ewing, 
Frank Fader and their corps of assistants 
... Dr. J. J. Nichols of the Iodine Educa- 
tional Bureau visited from booth to booth 
stopping at the poultry congress enroute 
to the west coast. Doc is a dyed-in-iodine 
football fan and a rabid east coast booster 
for the brand of west coast football played 
by Santa Clara... 

Karl W. Hartmann, general manager of 
Napthole, Inc., spent three days at the 
congress before sailing for England on 
the S. S. Europa. He will be gone two 
months studying vitamin research and 
markets in Iceland, Norway and several 
other countries . . . Wisconsin dealers 
seen at Cleveland included George Del- 
marcelle of Green Bay, I. K. Mayr of 
Beaver Dam, Fred Thiel and Ludwig 
Storck of Slinger and Frank Schneider of 
Greenville. Mr. and Mrs. Schneider, ac- 
companied by Mr. and Mrs. C. S. Wagner 
(Allied Mills) of Appleton, made their first 
plane trip flying both ways between Chi- 
cago and Cleveland . . . Roy E. Peterson, 
manager of the commercial feed depart- 
ment, Pillsbury Flour Mills Co., was a 
visitor on his way to the World's Fair in 
New York City... 

Former employees of Harold A. Abbott 
were numerous and on the job for their 
Present companies in a way which greatly 
Pleased their old chief, now with Funk 
Bros. Seed Co. at Bloomington, Ill. In- 
cluded in this group which formed an 
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alumni association were Walter H. Jones, 
Harry P. Heron and E. L. Spahr of Vitality 
Mills; John F. Bullard of Midwest Mills, 
Harold W. Grassl of Dr. Hess & Clark, 
Lyman Peck of Central Soya Co., Ralph 
C. Holder of Marden-Wild Corp., Sylvester 
Geasey of Campbell Sanford Advertising 
Co., Tom J. Wilkinson of Kraft Phenix 
Cheese Corp., Howard McPherson of the 
Gland-O-Lac Co., C. N. Barrett of Nopco, 
W. Dewey Termohlen, secretary general 
of the World's Poultry Congress; Oscar 
Zinter of Newman Bros. Grain Co., Henry 
Swanson and William Anderson of White 
Laboratories, and C. F. Marsh of the Mc- 
Millen Feed Mills. The “gang” gave a testi- 
monial dinner to Mr. Abbott on August 4 
and helped Walter Jones celebrate his 
birthday on August 5... 

Fred and Don Zinn of A. K. Zinn & 
Co. brought two groups of Michigan 
dealers to the congress as their guests. 
Their father, A. K. Zinn, who came along 
with Fred’s group, has completed 52 years 
in the feed business . . . Dr. Roland (Oh 
Elmer!) Bethke of Wooster, Ohio, was a 
very popular man among both the sci- 
entific and commercial delegations as in- 
deed he would be in any company. Ask 
Roland to tell you about Elmer... L. E. 
Church of the Houston Milling Co. matched 
Texas against Ohio, story for story. His 
best concerned some fellows who died 
of “limber neck” . .. The visitor who 
came the greatest distance was C. F. 
Anderson of the department of agriculture 
at Adelaide, Australia . . . Louis Novins 
was in charge of the Borden Co. exhibit 
looking well but still feeling a bit shaky 
after two successive serious operations. 
Charlie Kieser looked in for two or three 
days to greet many of his old friends. . . 

Waldo Tucker, Pilot brand manager at 
London, England, William J. Westerman 
and R. C. Crawford were all seen at the 
booth of the Oyster Shell Products Corp. 
Bob, hailed as the price rooster of the 
congress, was kept busy acknowledging 
the plaudits of hundreds of delegates... 
Max Cohn of the Sunset Feed & Grain 
Co. and Carl Juve of the Kellog Co. met 
for a conference at the congress, August 
2. . . Other Buffalo visitors included 
George Todd and Bruce Conover, Sr. of 
the Maritime Milling Co., Everett L. 
Bowers, their advertising counselor, Fred 
H. Hessel of Coop. G. L. F. Mills, and 
Elmer J. Koehnlein of Allied Mills ... 

Chick Phillips and W. B. Krueck, also 
of Allied Mills, had a lot of fun watching 
the crowds peer into the Wayne wishing 
well, a feature of their exhibit which was 
designed by John L. Richardson and D. 
G. Sheldon . . . Stopped to chat with 
C. B. Fretwell of the Spartan Grain & 


Mill Co., one of the compartively few 
southern manufacturers at the congress. 
Did you notice in a recent issue of Life 
magazine the pictures of gypsum statues 
which decorate the lawn of one of the 
private homes in Charlie’s town of Spar- 
tanburg, S. C.? . . . Earl Elmore of One- 
onta, N. Y., known to us as a feed manu- 
facturer, maintained an exhibit to further 
the merchandising of Elmore egg graders. 

Sad news came to the congress and 
particularly to the booth of the A & P 
Tea Co. where W. S. Thompson was in- 
formed of the death of his wife in an 
automobile accident near Watertown, Wis., 
on July 29. Tommy was an assistant 
to W. B. Griem of the Wisconsin feed 
inspection service for many years before 
becoming associated with Sam Peterson 
as chemist in charge of the A & P feed 
laboratory... 

While driving to Cleveland, Sam Golden 
of the Amburgo Corp. was taken sick 
and forced to hospitalize at Jamestown, 
N. Y. He finally arrived at the congress 
several days late but feeling good enough 
to go on from there to Minneapolis for a 
conference with Dr. A. J. Pacinni of the 
Archer-Daniels-Midland Co. before return- 
ing to Philadelphia . . . Phil Tobias, well 
known poultry equipment and feed ad- 
vertising counselor, was notified that his 
brother had died in California. Phil left 
immediately for the west coast by plane. 

Jake Stamper of the Arcady Farms Mill- 
ing Co. entertained his Wonderfat custo- 
mers in a suite of rooms at the Hotel 
Cleveland. Other Arcady representatives 
were Fred Rech, Len Rawnsley and Mar- 
vin Fluhrer . . . Kenneth McLatchey of 
the American Dairies Corp. attracted 
crowds to the Greenmelk exhibit by smok- 
ing his Kirsten pipe, a duralumin 
“steamer’’ described as the only scienti- 
fically correct pipe ever devised . . . The 
Shannon Feed Co. of Tulsa, Okla., sup- 
plied a horned rooster which proved to 
be a feature at the exhibit of the I. D. 
Russell Co. . . . Walter Buelke, Flaydry 
representative for Wisconsin and Minne- 
sota, lost two hats while at the congress. 
The second one he had purchased in 
Cleveland for 98 cents... 

E. A. Webb of Anheuser-Bush was pres- 
ent to tell his friends that he would be 
teady with something new in feeding 
yeeast by the first of the year. For the 
chickens’ sakes, we hope it’s as good as 
Budweiser . . . A. R. Broman of the Mon- 
tana Flour Mills spent the entire ten days 
at the congress. He has a reputation for 
driving his car at more than 85 miles 
per hour so could have made several 


(Continued on Page Forty-two) 
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MILWAUKEE FIRMS 


>< 


W HEN you ship your barley to Milwaukee firms yo 
get the benefit of the demand from the world’s bigge 

malting and brewing industry. 

Contact your commission man now and mail samples of th 

new barley crop for analysis and value. 


Members of the Milwaukee Grain and Stock Exchange, bg 
cause of their long experience in handling malting barley, ag 
qualified to give you the best service. 


Ship to Milwaukee, the world’s largest malting barley marke 
for the best results and top prices. 


Zrarzpom? 


Says: 


e 
Barley Shippers 
@ Mail us samples of your new 
barley for grade and value. SETS, 
@ What is your problem this 


year? 
@ Let us advise you regarding 
it. 
@ Start the new crop right. 
@ Ship that next car to:— 


FRASER-SMITH Co. 
@ BARLEY SPECIALISTS @ 
MILWAUKEE 


\, Serving Shippers Dependably and Steadfastly 
| for 42 years. For Reliable Service 


SHIP YOUR BARLEY TO 


W.M. BELL COMPANY 


MILW AUKEE WISCONSIN 


MINNEAPOLIS CEDAR RAPIDS W. A. HOTTENSEN 


R. G. BELL 


President Vice-Pres. and Treas. Secretary 


W. M. HOTTENSEN 


MOHR-HOLSTEIN COMMISSION COMPANY 


COMMISSION MERCHANTS 


BARLEY 


EXCHANGE TELEPHONE 
MARQUETTE 0940 


OFFICE TELEPHONE 
DALY 5226 


Consign Your Barley 


La Budde Feed & Grain Co. 


@ Carl Houlton, Manager, Grain Department 


L. Bartlett & Son} 
Grain Co. 


GRAIN 
COMMISSION 
MERCHANTS 


Grain & Stock Exchange Milwaukee, Wis. | 


For Satisfactory Results 
Consign Your 


BARLEY 
John C. Hensey | 


Commission Merchant 


400 Grain & Stock Exchange 
Milwaukee, Wis. 
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SEVENTH WORLDS 


KARL VETTER 


of Berlin, Germany 


Y 
. 


DR. JAMES E. RICE 
Pres. World’s Poultry Congress 


DR. H. J. ALMQUIST 


Winner 
of Borden. Award 


General view of Hall of 
Nations and States 


Glenn H. Campbell, spark- 
Plug of congress activity 


: 
: 
4 
) | PROF, H. H. ALP PROF. J. G. HALPIN W. D. TERMOHLEN SECRETARY WALLACE pe 


LABORATORY 
TESTED 


Drawer precision feeders in. thé dairy unit 
each and every ingredient that goes into 


25 Years of Experience 


To the hundreds of successful feed 
Lin merchants who have made our Silver 
Anniversary possible, we extend 
thanks. 


with total of 
the great Riverdale Mil 
Your continued patronage vouches 
for the dependable results which are 
blended into each sack of feed bear- 
ing the Arcady.trade mark. 


In the poultry department, thi 
Our earnest endeavor shall be to tags an average of six to 


continue every effort to produce the 
sort of feeds that will merit your kind 
cooperation for years to come. 


Arcady Farms Milling 
Company 

General Offices—223 West Jackson Blvd. 

Chicago, Illinois. 


Two huge toasting ovens toast corn and wheat flakes 


used chiefly in Arcady Dog Foods. 


rate of sixteen bags per minute. ; of 1485 tons per day. | 


large truck business 


GOOD WILL Is The One and Only Asset That Competition Cannot Undersell or Destroy 
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FEEDS PROVED 
Sectional view of the Arcady Laboratory where not 535 i 
a 
4 s unit packs, ties and 
ig 
hig 
fastest and most efficient available. 
T scratch nett: cks at the modern with a capacity cols of 16 for 


AMERICAN FEED MANUFACTURERS association 


GREENMELK 


SPRING RANGE 
THE YEAR ROUND 


SALES PLUGGERS Allen, McLatchey, Alger, Aubrey and Will 
(left to right) convinced poultrymen of Greenmelk merit. 


AERIAL VIEW OF WORLD’S POULTRY CONGRESS 
i. HALL OF LIVE POULTRY, covering 92,720 sq. ft. 
2, HALL OF NATIONS AND STATES. 

3. HALL OF YOUTH, center of all activities of youth. 
4. PUBLIC AUDITORIUM with seating capacity of 15,500. 
6 THE MALL, adding scenic beauty to the congress. 
7. UNDERGROUND EXHIBITION HALL. 

8 MUNICIPAL STADIUM, seating capacity 80,000 people. 
10. HORTICULTURAL GARDENS. 
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ARTHUR GILL, advertising manager, (without hat) gives a 
customer the low down on power of vitamins in Silmo oil. 


SERVE AMERICAN POULTRYMEN THROUGH SCIENTIFIC STANDARDS — Ga, — SUCCESSFUL PUULTAYMEN USE LABORATORY CONTROLLED 
ne” § booth was one of the largest and most interesting at the congress. ss 
HERE’S the Hall in which thousands of chickens cackled. 
iz 
1 > 
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WE APPRECIATE YOUR INTEREST 


We've just spent 11 interesting days at the World’s 
Poultry Congress and are thankful for the opportunity we 


had to meet hundreds of feed manufacturers, large and 
LATEST DATA small. We were particularly appreciative of interest shown 
Now AVAILABLE by these feed manufacturers in the story of Greenmelk, 
nature’s FINEST vitamin feed supplement and ingredient. 


have been completed at 
the large Greenmelk Ex- 
perimental Farm which e GREENMELK MEANS PLUS PERFORMANCE - 
definitely prove the 

PLUS in GREEN- 


If you were unable to get the story of GREENMELK 
available in handy printed first hand at the Congress we know you would like to find 
ee out why GREENMELK’S preserved young cereal grasses 
out obligation. Write us put PLUS PERFORMANCE in your feeds. Let us show 
today. 


you how to produce a finer feed with GREENMELK. 


GREENMELK DIVISION AMERICAN DAIRIES, INC. 


2436 BROADWAY KANSAS CITY, MO. 
IN CANADA, GREENMELK CO. LTD., GUELPH, ONTARIO 


NEW SALES PLAN 


FOR FEED DEALERS 


This new Vitality Plan is revolutionary. Nothing like it has ever 
been offered by any feed manufacturer. Present Vitality Franchise 
holders are most enthusiastic over it. 


This is YOUR opportunity. It makes no difference what your present 
“hook up” is. You can expand your feed business and build it on a 
solid foundation of enthusiastic customers. 


Write to Vitality Mills, Inc., 2020 Board of Trade Bldg., Chicago 
for complete details of this NEW VITALITY Merchandising Plan. 
No obligation, of course. 
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HOW HENS are treated with Iodine Vermicide 
was demonstrated with live birds by Merck. 


A. L. GREENEBAUM. Arvey Corp., (right) 
shows customers why it pays to use his 
Vitapane. 


ANDERSON BOX CO. booth was mecca for 
interested poultry and hatchery operators. 


NORB. SCHAEFER, Anderson Box Co. (right) 
gives song and dance on firm’s products. 
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COD LIVER OIL FoRTIFIED IN 


ONE BIG FISHIE with liver in natural colors made visitors stop, look and 
listen at White Laboratories, Inc. exhibit. Stewart Norris told what happens 
to cod fish that swim over the dam. 


Oni 
ALL PURPOSE 


MAKES A PROFIT for the Man Who Feeds It summarized the story of Sun- 
shine concentrates at the Hubbard Milling Co. exhibit. Spreading sunshine 
among the visitors was a large sales staff. 


\ 
HUBBARD SUNSHIN 
| I E 


cant 


for POULTRY and ANIMAL FEEDS 


VITAND’S manufacturing aim is 
to produce a pure vitamin carrier, 
in order to preserve the vitamin 
potency against premature deterior- 
ation. A USP Cod Liver Oil is used 
as a base and the processing methods 
are highly efficient in minimizing 


rancidity and formation of free 
fatty acids ...two elements very 
destructive of vitamins. 


VITAND is fortified to minimums of 
3,000 USP units of vitamin A and 
400 AOAC chick units of vitamin 
D, per gram. 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


NORTHRUP, KING & CO., Minneapolis iI 


JESSE C. STEWART CO., Pittsburgh 
WARNER’S MILLS, Alliance, Ohio 


HAYNES MILLING CO., Portland, Ind. 111) 


V. E. HERTER CO., Dayton, Ohio 
CORN BELT SUPPLY CO., Sioux City, Ia. 


Also Warehouse Stocks at: 


CHICAGO, ILL. 


SHELDON LATTIN, Buffalo, N. Y. 


KING BROTHERS, Philadelphia 
MICHIGAN FEED & GRAIN Co., Detroit 
SAM KRAUS, Fort Wayne, Ind. 

WOOSTER FEED MFG. CO., Wooster, Ohio 
FARLEY FEED CO., Janesville, Wis. 
CHAS. SCHAEFER & SON, Brooklyn 


INDIANAPOLIS, IND. @ LANSING, MICH. 
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OYSTER SHELL 


IT WOULD HAVE taken a carload of oyster shells to give 
asked for souvenirs at Oyster Shell Products booth. 


all who 


Indian village was popular spot 


VINELAND POULTRY Laboratories, (left) M. T. Graham, Atkins & Dur- 
brow, Inc., (center) and Japanese bird exhibit (right). 


HERBERT CLOFINE 


Burp HOW’S YOUR GIZZARD? This 
4 Limecrest hen didn’t have any. 
a BRAND 


IN THE YELLOW BARREL 


FRESHER 


PURER PURER 

More More 

UNIFORM UNIFORM 
Mure 


More 
ECONOMICAL Ki 


ROLL OUT THE BARREL was the slogan used by Herbert Clofine in his 
buttermilk brewery. Customers, however, insisted on samplying the pro- 
duct and spattering it over his clothes. 
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HERE'S PROOF that 
VITAMELK FEEDS Bring Repeat Business 
and GREATER PROFITS to Feed Mixers... 


10S POUURY CONES 


26 VITAMELK 


= 


VITAMELK CONTAINS Substantial Amounts of All Verified Vitamins 
(A, B, C, D, E, G, (B2) B6, K, Filtrate factor, anti-gizzard erosion factor). 


72,000,000 Ibs. of Feed Learn About Vitamelk Yourself 

The month-by-month growth in these 4 feeding sections, You, too, can become the leading feed man in your 

leading to this actual total of 72,000,000 lbs. of feed, is community. Outstanding feeding results are the simple 

a sparkling example of the feed business that can be facts behind Vitamelk. The reason—Vitamelk contains 

developed when Vitamelk is the ingredient used as your substantial amounts of all verified vitamins and tends 

leading sales point. to protect against conditions due to vitamin deficiencies. 
Therefore Vitamelk aids in promoting better health and 
production. 

DAWE’S VITAMELK COMPANY 
4800 S. RICHMOND ST. CHICAGO LONDON, ENGLAND 


You" FEED DEALERS! 


VITAPANE Success 
WITH FAST SELLING... 


VITAPANE IS THE NEW TRANSPARENT, DURABLE, 
ULTRA VIOLET RAY GLASS SUBSTITUTE 


Weather Proof @ Because Vitapane is really transparent, it 
; Shatter Proof is used in many places where ordinary glass 


substitutes cannot be used. This means extra 
TRANSPARENT sales and fast repeat orders. 
DOUBLY VITAPANE odorless, greaseless, vermin- 
REINFORCED VIT Pp proof. There is no gum, wax or paraffin. Does 
not stick, discolor, or become brittle. Made of 2 
sheets of cellulose acetate reinforced in center with 


Vie 
ADMITS OVER 60% OF THE strong ™%-inch mesh cord. Rolls 36 inches ws ee 
SUN’S ULTRA VIOLET RAYS || guaranteed. 


3462 N. Kimball Avenue, Dept. 3335. Chicago, Illinois 
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SUN PORCHES 


FERNANDO 1S CLOWN IN FERNANDO GROUND 
CONTRO (LED CLIMATES ONLY WEEDED 


NYDRATED 
MATURE / 15 AU 
WERES WOM 


LARRO’S PROVING GROUND for feeds was given prominence in 
booth which was part of General Mills unit. 


SAM GOLDEN, Amburgo Corp., (left) represented 
Fernando Valley Milling & Supply Co. 


FREE-CHOICI 


ILLUMINATED photo featured McMillen exhibit. 


BY USING A SERIES of mirrors Canada’s exhibit gave the appearance 
of displaying miles and miles of eggs and dressed poultry. It was clever. 


load 


“GOOD for what ails me.” says hen of Gland-O-Lac. 


FULQ PEP 


FEED 


THIS LIVE group in Whitmoyer booth 
missed no orders. 


FIGHTING roosters stressed Quaker 
Oats Co. trade mark. 


The Proving:Gretnd for Farm-tested 
oo anu > 
» 
Wa 


IT'S NOT A QUESTION OF HOW MUCH 


COD LIVER OIL IS IN YOUR 


Bul How 


RIGID LABORATORY CONTROL 


Every SILMO manufacturing operation is subject to laboratory 
checkup. No Guesswork here! 


BABY CHICK COLONY FOR TESTING 
Every lot of oil is tested by feeding to Chicks in our Biological 
Laboratory. 


RAT COLONY FOR RESEARCH 
Because rats respond to minute changes in the ration they are 
invaluable for research in Vitamin Nutrition. They are also used 
for making the standardard U.S.P. Vitamin A tests. 


FOR PROGRESSIVE FEED MEN 
SILMO VITAMIN-A CONCENTRATE 


in Varying Potencies Is Supplied to Feed Manufacturers, 
to Meet Their Special Requirements. 


STLM®O cuem 


FEEDS 


UR RESEARCH, Experimental, Testing and Manu- 


O facturing Laboratories were Established at Vine- 
land, N. J., in 1921, for the Development and Processing 
of Cod Liver Oil, Vitamin Products and Vitamin Oils. 


Today there is a SILMO Product to Meet Every Vitamin 
Requirement of the Feed Manufacturer and Distributor, 
and the Poultry Raiser. 


xk 


SILMO-AA 


With a Guaranteed Vitamin-A Content 
of 6,000 U.S.P. Units per Gram. 


Restores) WANISHING 
Stabilizs WITAMIN A 


ROWING chicks require 567 to 1362 units of Vitamin A per 
pound of feed, according to age and conditions. Laying hens 
require 1362 to 3406 units. 


By the addition of SILMO-AA, from our dated cans, fresh daily, 
to the chick or poultry feed, Vitamin A of the exact potency 
required is administered to chicks or laying flocks. 


An adequate supply of SILMO-AA, in dated cans, should be kept 
constantly in stock by every feed merchant and manufacturer. 
It is the modern scientific safeguard and insurance of poultry 
health and efficiency in production. 


x kk 


Other SILMO Cod Liver Oil and 
Vitamin Products for the Poultry Industry 


SILMO-XX — 

POULTRY-D— 
VIT- D- 100 — 


Write for Quotations on Tank-Car Shipments, 
Carloads, or Less than Carloads. 


ADDRESS DEPT. F. 


CAL CORP. Vincland, N. J. 


Guaranteed 400 A.O.A.C. chick units of vitamin D 
and 3,000 U.S.P. units of vitamin A per gram. 


Guaranteed 85 A.O.A.C. 
and 


chick units of vitamin D 
600 U.S.P. units of vitamin A per gram. 


vitamin D supplement in powdered form. Guar- 
— aed 100 A.O.A.C. chick units of vitamin D 
per gram. 


Processors of Cod Liver Oil, Vitamin Products and Vitamin Oils since 1921 
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CK LEAF 


POULTRY PARASITES. 
of the Tobacco By-Products & Chemical Corp. Black Leaf display. 


Ladies also interested in feed facts. TWO BIG red Y-O letters 
flashed the feed message 
for Conkey’s at this spot. 


CLEVELAND'S auditorium 
was the center of activity. 


CANADA'S mounties made a 
big hit with visitors. 


POULTRY DISEASES were subject of real in- 
terest as transparent hens told Salsbury’s story. 
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aWhale of a Difference 


MAR Ma kes! | 


Sea plants and deep Sea fish 
are abounding in strength, 
stamina and power. 


Through ManAmar this 
POWER and STRENGTH 
from the Sea is brought to 
Feeds — and what a whale of 
a difference it makes in feed- 
ing results. 


Find out NOW about the 
ManAmar tested Sales Build- 
ing Plan which helps you get 
more feed business through 
these improved feeding re- 
sults. The ManAmar Plan 
helps you build your own 
feeds, your brand, your name 
in your own trade area, over 
all competition. 


Write today for complete FREE details. 


PHILIP R. PARK, 


INC. 


OF THE SEA 


STRENGTH 


OUT 


come 


STAMINA 
POWER 


Thousands of feed dealers and 
farmers visited the amazing Man- 
Amar exhibit at the World’s Poul- 
try Congress. Here they saw fish 
and chicks apparently living to- 


gether at the bottom of the ocean. 


If Livestock and Poultry ranged on 


the Sea-bed, they wouldn't need 
ManAmar. 


Dept. FB-8, 608 S. Dearborn St. 
CHICAGO ILLINOIS 


I’min the Feed Business for PROFITS— 
So I’m Switching to the Armour Line! 


That’s right! I'm switching to the 
Armour line, and I’m doing it be- 
cause [ want more profits. 

You see, I got to thinking it over, 
and I decided that the only way I 
could get more money was to help 
my customers make more money. 

Well, of course, I can’t be running 
my customers’ feeding operations 
for them—and they wouldn’t want 
me to. But I can do my bit by ree- 


ommending the best supplementary 
feed that I know of... and that’s 
Armour’s. 

I’ve beenchecking up,and the men 
who use Armour’s Supplementary 
Feeds tell me they bring their stock 
to market weight quicker, and with 
the kind of sound flesh and fine 
finish that brings better prices. 

So, I’m switching to Armour’s. Mis- 
ter, I’m in this business for profits. 


results . 
so necessary to better hog-raising. 


ARMOUR’S DIGESTER TANKAGE—Here’s a feed with a reputation for 


. and profits. It’s full of the more digestible meat protein 


ARMOUR’S MEAT AND BONE SCRAPS—It’s a winner on performance 
and a winner of year’round sales. And it’s unbelievably clean—low 
fibre-content—that’s a big selling point for you. 


ARMOUR’S SUPPLEMENTARY FEED 


A 


ARMOUR AND COMPANY 
U. S. YARDS, CHICAGO, ILL. 
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SALES SHOCK TROOPS of the Pratt Food Co. put on a real drive to EGGS LAID 4,000 years ago and preserved in ashes 
promote the firm’s numerous remedies and feeds at their exhibit. of Mt. Vesuvius were shown in this Italian exhibit. 


saan? 


SMILING FACES of Jerry Spahr (left) and Walter Jones (right) greeted RED COMB rooster, Hales & Hunter trademark. 
visitors at the Vitality Mills booth. Poultry feeds were featured. came to life and crowed lustily for congress crowds. 


TOWER MFG. CO. 


CROSS SECTION of feed bag designs and REGULAR WORLD'S Fair 
trade marks used by various firms gave of poultry equipment was 
Chase Bag display a colorful appearance. seen in big Brower layout. 
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and Profits Increasing Steadily 


~ 


WorTH EAST FEED Miti 


HUBBARD MILLING CO. 
Mankato, Minn. 
Gentlemen: 


We have been in the feed and elevator business since 
1885, and have manufactured various kinds of feeds 
and poultry mashes. 


Your plan of mixing is appreciated because we can 
put nineteen ingredients in our feeds and mashes by 
simply using HUBBARD’S SUNSHINE CONCENTRATE. 
This labor-saving item alone has increased our profits. 
At the same time, we know that our feeds are now 
properly balanced to give the best results possible. 


After four years of mixing The HUBBARD SUNSHINE 
Way, we have yet to receive our first complaint. Our 
feed business is steadily increasing, and we look 
forward to a big gain again this year. We want to 
thank you and your representatives for the splendid 
cooperation given us. 

Yours truly 

NORTH EAST FEED MILL CO. 

Minneapolis, Minn. 


THE ORIGINAL 
ALL -PURPOSE 
CONCENTRATE 


since using The HUBBARD SUNSHINE Plan,” 


reports well-known 
pioneer feed firm. 


Composite pieture of 
the plant, yard, 


md brand of — the 


NORTH EAST FEED MILL CO. 
1426-32 Marshall St., N. E. 
Minneapolis, Minnesota 


The letter in the adjoining paragraph is from one 
of the oldest retail establishments in the Northwest. 
They attribute their new success to the The 
HUBBARD SUNSHINE Way of feed 


manufacturing. 


The HUBBARD SUNSHINE Plan is sound. It is 
the fastest-growing feed-manufacturing method in 
the industry. It provides everything you need to 
build rapid-growing, profitable feed business. Get the 
facts. Learn how this plan can work for you. Write 
today for complete information on The HUBBARD 
SUNSHINE Plan for feed manufacturers. 


THANK YOU! 


Meeting old friends and making new acquaintances are real 
pleasures. We thank the hundreds of feed dealers who 
visited us at the World's Poultry Congress and made our 
stay in Cleveland so enjoyable. 


HUBBARD MILLING CO. 


Dept. A EASTERN PLANT 
410 — Street 


MANKATO, MINN. Ambridge, Pa. 
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TALKING HEN, shown at upper left, told poultrymen why she needed 
vitamins found in Nopco cod liver oil to maintain her production. 


HUNGARIAN TANYAS, 
small farms on which 
poultry is raised, were 
shown in a large il- 
luminated diorama in 
this nation’s booth. 
Methods of poultry 
breeding were also il- 
lustrated. 


WISHING WELL at Allied Mills, Inc., headquarters had customers 
gaping in wonder at baby chicks feeding unconcerned at bottom. 


‘ orid 
Product that brings to Po 
ke 8-6 Group 


“of Vitaming 


EARLY & DANIEL Co. helped keep customers 
cool by distributing fans advertising feeds. 


th 


PICTURES AND CHARTS emphasized wisdom of including Flaydry in 
poultry rations. Borden gang ably handled flood of inquiries. 


SAX APPEAL adver- 
tised new sacks in 


POULTRYMEN couldn’t stump Cy Sievert, able expert of 


which Kasco feeds American Dry Milk Institute. If his product doesn’t show an 
are now marketed. increase in sales, Cy won't be to blame. 
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PROVEN e 
VITAMIN PRODUCTS 
For All Animal Feeds 


ESTABLISHED 
HEADQUARTERS 


FERNANDO VALLEY 
ALFALFA MEALS 


“The Finest in the World” 
LABORATORY CONTROL for STANDARDIZATION of 
COLOR + TEXTURE * POTENCY 


ADM 


SILMO 


WHEAT UNIFORM ALWAYS! COD LIVER 
GERM ILS 
d O 
OIL an 
FEED XX POULTRY-D 
Improvement Service and VIT-D-100 
| PROFITABLE — FRIENDLY! The New Dry Form 
Richest Source of wl 


A, A. 
Chick Tested 


VITAMIN MANGANESE SULFATE 


Anhydrous — Purified 


CAROTENE and LACTOFLAVIN 
CONCENTRATES 


Amburgo Feed Improvement Service is designed to serve you—to help balance your own 
formulas—with your own merchandizing! Amburgo offers this friendly and conscientious 
service to provide top vitamin and mineral levels at least cost—without obligation to you. 


WRITE US TODAY! 


THE Ami whoo CORPORATION Broad St. & Nedro Ave., Philadelphia, Pa. 
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HERES THE ANSWER TO 


awe 


C. DAWE, left, directs his 
= Vitamelk sales group. 


LIMESTONE PRODUCTS, 
gave spotlight to calcite. 


ROUND AND ROUND went the trademark on the big 
bag which furnished a live exhibit for Old Fort feeds, 
tight. Pete Turner and his staff held the fort well. 


right, 


= = CLOSEUP of experimental farm 
which was featured in Purina 
exhibit, left. 


FARM 


PURINA EXPERIMENTAL FARM GRAY SUMMIT MO 


WHAT'S BEHIND the Checkerboard bag was theme of 
Purina Mill's sales talk during the big congress. 
A big force was on hand to greet the poultrymen. 
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THIS GIGANTIC, DOUBLE-ACTION, TWO-FOLD PROGRAM 
HELPS ASSURE GREATER FEED SALES PROFITS 


ULTRA-LIFE 


The Outstanding 8 Vitamin Concentrate 


Used by the leading feed mixers, feed manufacturers, and hatcheries. In many 
cases, ULTRA-LIFE has helped increase feed sales up to and over 300% in 
one year’s time. 


Combined with a powerful sales-merchandising program that actually sells 
HEED FOR feed at a lower cost, ULTRA-LIFE FEED Mixers now have available 
BABY CHICKS, GROWING 


CHICKS, LAYERS, BREEDERS 
TURKEYS, DUCKS, QUAIL 


PHEASANTS, RABBITS, FOXES, 


The Sensation at the World’s Poultry Congress 


EAMESWAY SERVICE is a unique, more practical, more profitable method of 
fowl selection that eliminates the non-producers, and internally disordered birds 
while they are still marketable. EAMESWAY SERVICE aids to determine, in 


concentaatt advance, the profit-making birds, to reduce mortality, save feed and labor on 
er : birds that don't pay. This tends to promote better breeding stock, better off- 
ee cn spring, less worry, and greater assurance of bigger profits. 


EAMESWAY teaches this service to ambitious, energetic young men who want 
to improve their station in life and do a real service in their community. 


MAKE THIS YOUR EXTRA PROFIT SEASON 


Write or wire ULTRA-LIFE for details on ULTRA-LIFE—their 
sales-merchandising set-up that actually sells feed, and 
EAMESWAY SERVICE. 


ULTRA-LIFE LABORATORIES, INC. 


145 So. 35TH STREET EAST ST. LOUIS, ILLINOIS 


HAST ST. LOUIS, ILLINOIS 


Get Set Now, for the Next Celebration 


NATIONAL FEED WEEK 
OCTOBER 16-21 


Sponsored by The Feed Bag as a non-profit service to 
the industry, National Feed Week is all for the feed 


trade and should be of interest to every feed man. 


Get behind this nation-wide celebration for the benefit 
of the entire feed industry and the promotion of your 
own business. 


Send in your order today for National Feed Week y BETTER 
stickers at $2.00 per 1,000 and posters (size 17° x 22”) of | «FEEDING 
at $2.00 for 100, $8.50 for 500 or $15.00 for 1,000. S| ngs 

All prices f.o.b. Milwaukee. = BIGGER 


Write for full information about National Feed Week eke bs Sa, PROFITS 
radio programs, advertising material and farm and RG 
newspaper publicity releases. 


Reproduction of design 
for Posters and Stickers 


NATIONAL FEED WEEK HEADQUARTERS 


GRAIN & STOCK EXCHANGE MILWAUKEE, WISCONSIN 
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EAMESWAY SERVICE 
j 
4 
7 


CHICKS under 
water ate in con- 
tentment at Mana- 
mar seaport. 


HEN PARTY at Florida’s elaborate booth 


MATHIESON Alkali 
Works made a big 
splurge on its famous 


x HTH powder. 
ARMOUR & Co., demonstrated 


how chickens (poultry kind) 


should be properly dressed. 
MESSRS. (left to right) 


Hartmann, Preston, Zin- 
zalian, Wickens, McAd- 
ams at Vitand exhibit. 
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ECG MASH! 


Ege Production x Ege Size x Egg Quality x Molt 
Hatchability * x Economy x « Nutritional Health 
Feed Efficiency and PROFIT OVER FEED COST 


Each of the nine points listed above was considered, 
at Larro Research Farm, in developing the one 
proved formula from which are made both Larro 
‘Farm-tested’ Egg Mash and Gold Medal Farm-ested” Egg 
Mash. What’s more, thousands of poultrymen have 
judged and approved it by similar standards. 


They like Farm-tested Egg Mash because it is economi- 


cal, easy to use, and gets results. Dealers like it, 


LARROWE MILLING COMPANY 


(Trade Name) 
Division of General Mills, Inc. 
Detroit, Michigan 


e40 e 


ACTUAL TESTS WITH 


FORMULAS 


AT LARRO RESEARCH FARM 


too—for satisfied customers mean more sales and 
profitable repeat business. 


Right now, a forceful sales and advertising program 
is helping feed dealers sell ‘arm-tested’ Egg Mash. 
Write our nearest office today for full information 
about this product and how it and the other 
Farm-tested’ Feeds in the Larro and Gold Medal lines 


can help your business. 


WASHBURN CROSBY COMPANY 


(Trade Name) 
Central Division of General Mills, Inc. 
Kansas City Minneapolis 
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PRICES FOR BARLEY 


Phones—Office: Daly 2654, Exchange: Broadway 0460 
| Personal Service Proves Profitable with 


Johnstone-Templeton Co. 


e Always Honest, Reliable, Satisfactory 


A. L. Johnstone Frank Homan Quin Johnstone 


STRATTON GRAIN CO. 


MILWAUKEE, WIS. 
ST. JOSEPH, MO. 


CHICAGO, ILL. NEW YORK, N. Y. 
SPRINGFIELD, OHIO SCHNEIDER, IND. 


BUYERS and SELLERS of GRAIN, SPOT 
and “TO ARRIVE”, CONSIGNMENTS 
MILL FEEQS—FEED PRODUCTS—BY PRODUCTS 
Future Orders Solicited 


J. V. LAUER COMPANY 


“'Pioneer B ar ley Salesmen”’ 


For Satisfactory Prices Consign Us Your Next Car ® 


SHIP YOUR BARLEY TO... 


Deutsch & Sickert Co. 


Grain & Stock Exchange, Milwaukee, Wisconsin 


For Best Results Personal Service Satisfaction Guaranteed 
Distributors for: 
NORGE PURE COD LIVER OIL—STALEY’S GLUTEN FEED—STALEY’S 
SOY BEAN OIL MEAL—BIG CHIEF MEAT SCRAPS—MILLFEEDS OF 
ALL KINDS — LINSEED MEAL — BREWERS DRIED GRAINS — MALT 
SPROUTS—MALT HULLS—REGROUND OATFEED—HOMING FEED 
PILOT-BRAND OYSTER SHELLS 
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GRAIN 


Personal Service 
Barley a Specialty 
— SHIP TO — 


ROY I. CAMPBELL 


1905 — 1939 
Leonard J. Keefe 
Grain 
Commission 
Merchant 


@ Your consignment and Sales 
to arrive respectfully solicited. 


@® Efficient Personal Service 
assured. 


PHONES 
Office: DAly 4394 
Exchange floor: MArquette 4950 


1 


| 
‘ 
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HE value of adding molasses 

to grain rations has been 

recognized for many years. 
Now the practice has been extend- 
ed to the sweetening of legumes 
and grasses made into silage and 
additional profits for dealers who 
handle molasses in drums to sell 
to the farmer for this purpose is 
seen as a result. 

The problems of curing legumes 
and grasses as high quality 
roughage have always been of 
paramount interest to dairymen. 
Existing conditions in the ensiling 
process have shown that preserv- 
ing the material as silage is the 
greatest problem. 

Several thousand farmers in vari- 
ous parts of the country recognized 
the difficulty of the silage problem 
and took part in experiments with 
the new molasses silage. Results 
of these nation-wide experiments 
soon found dairymen placing 
orders for barrels of molasses to 
mix with their field silage crops. 

There is a selling story behind 
molasses silage that with a little 
effort can be sold to any farmer 
and, most effectively, to the dairy 
farmer. Agricultural 
stations and interested manufact- 
urers have experimented and 
proven extensively that the follow- 
ing are ten of the many important 
advantages of molasses silage: 

1. It makes better feed because 
it has more of the feed value and 
the livestock likes it because of 
its strong sugar content. 

2. Quality is uniform. Rainy 
weather does not reduce the qual- 
ity of molasses silage. 

3. Fire hazard is eliminated. The 
fire hazard which is always pres- 
ent when new hay is placed in the 
barn is entirely eliminated. 

4. Less storage space is needed. 
Because about four times as much 
feed can be stored in a cubic foot 
of silo space as in a cubic foot of 
mow space. 

5. Less labor is necessary. While 
a greater tonnage of material is 


experiment 


Sweet 


molasses demand for 


Silage 


means profit for dealers 


handled when making silage than 
in making hay the customary way, 
fewer operations are necessary. 

6. Easy to feed. In most cases 
grass and legume silage can be 
handled more conveniently than 
the equivalent amount of hay. 

7. Cleaner and eliminates waste. 
Livestock eats every bit of molasses 
silage that it is fed. Silage is clean- 
er to make, cleaner to handle and 
stables are kept cleaner. 

8. Less damage to crops—such as 
alfalfa when a cutting is removed 
at once for making molasses silage, 
and fewer trips of machines are 
made over the fields. 

9. Extra cuttings are possible. In 
the case of alfalfa and several 
other hay crops, the protein con- 
tent is much higher when cutting 
is done at an early rather than 
late stage. Making molasses silage, 
therefore, permits making not only 


— congress vignettes 


(Continued from Page Nineteen) 


round trips of his home state in that 
time . . . Considerable interest was mani- 
fested in Dupont’s new high powered vi- 
tamin D concentrate which was presented 
by Arch Kerr and J. P. Sill... 

George Stewart, secretary of the Penn- 
sylvania Millers & Feed Dealers associa- 
tion, was the almost mechanical talker 
for the St. Regis Paper Co. and the af- 
filiated Taggart Corp. and Bates Valve 
Bag Corp. R. H. Proctor, in charge of 
the booth, returned to New York to cele- 
brate his birthday on the day after the 
close of the congress . . . Armour & Co. 
had one of the largest exhibits featuring 
a complete poultry dressing station in act- 
ual operation . . . Cy Sievert of the 
American Dry Milk Institute has one of 
the widest acquaintances among all 
classes of delegates to the congress. He 
could greet and call by first names most 
of the poultry scientists as well as most 
of the feed men... H. E. Patterson of 
the Anderson Box Co. had a son who kept 
the pin ball machines busy in the lobby 
of the Hollenden Hotel... 

Ken Walters was more irritated than 
irritating because of the crowds which 


a high-quality feed, regardless of 
weather conditions, but often en- 
ables an extra cutting of the crop. 

10. Cuts costs. Under most condi- 
tions the cost of making grasses or 
legumes into silage is less than for 
making the crops into hay and 
storing them in the barn. 

No profit-minded dealer should 
permit his customers to obtain their 
molasses from wholesale grocers, 
farm implement and mail order 
houses as many are now doing. 

The first step in the feed dealer's 
program to capitalize on the profits 
in handling molasses is to collect 
all the information and articles he 
can get on the subject from farm 
and trade magazines. He should 
read these and keep them on hand 
in his office. He can get a supply 
of booklets on the value of molas- 


(Continued on Page Fifty-one) 


came to the Atkins & Durbrow booth for 
rulers and other souvenirs. He and the 
president of the company, M. T. Graham, 
couldn't seem to pass them out fast 
enough. Ken still says, however, that he 
likes to irritate people so as to make 
them remember him. J. R. Wall of the 
California Packing Co. made his head- 
quarters at this booth . . . Herb Clofine 
was forced to change his clothes several 
times one day because visitors at his 
booth put their hands in an open barrel 
of condensed buttermilk and then splashed 
it onto his trousers. His theme song is 
now “roll out the barrel” . . . Charlie and 
Vernon Dawe split shifts as master of 
ceremonies at the Vitamelk exhibit . 
The hot weather made fans a very popu- 
lar souvenir and they were obtainable 
from C. J. LaFleur and E. H. Kieser at 
the Kasco Mills exhibit and from Ellis T. 
Early and Lyle Lord of Early & Daniel... 
Bill Green, in charge of the Fernando 
Valley & Supply Co. exhibit, was forced 
to hire a union operator to stand by while 
he ran a small moving picture projector 
to show visitors how alfalfa meal is pro- 
duced in California . . . All food prepared 
in the demonstration kitchens was wasted 
or when possible contributed to charitable 
institutions because the unions would not 
permit the distribution of free food 
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sam. .. . Has anybody here seen 
Kelly . .. We didn’t but the exhibit of 
the -‘ubbard Milling Co. was in charge of 
H. Kelly . .. Washburn Crosby Co. and 
Spey Flour Mills, two other units of 
Ger. :al Mills, participated in the exhibit 
of t!.2 Larrowe Milling Co. which was in 
charze of Salesman Senusky and Farmers 
Roli and Schroeder . . . The “toothless” 
worder of the show was Bob Quait’s 
gizyurdless hen seen at the booth of the 
Lim<stone Products Corp of North Ameri- 
J. K. Moorhead of the Mathieson Alkali 
Works took two Belgium visitors to lunch 
at which the conversation was of neces- 
sity very limited . . . The exhibit of the 
McMillen Feed Mills was dominated by 
the personality of D. W. McMillen, Sr. 
through an illuminated portrait which was 
part of the central display. Mr. McMillen, 
however, was not present in person. The 
booth was planned and in charge of M. 
E. Cook . . . Joe Johnson, Harry Olendorf 
and Clayton Weydman of Spencer Kellogg 
& Sons stopped approvingly at the ex- 
hibit of the National Soybean Processors’ 
association . . . “Old Fort” Turner kicked 
this writer in the pants but Avery Dodge 
prevented him from paying anything for 
the familiarity. Years ago, Pete and your 
scribe won a three-legged race at a con- 
vention in French Lick, Ind. . . . Some 
chickens like water or so it seemed at 
the Manamar exhibit... 

The Pratt Food Co. exhibit reminded one 
of a super-service store in that there were 
so many Pratt products on display. M. J. 
Sue, R. Opsal and W. L. Hall, Jr. were 
in charge of the booth . . . WLS of Chi- 
cago broadcast five Dinner Bell programs 
direct from the congress . . . Dr. O. B. 
Kent, in charge of.the Quaker Oats Co. 
exhibit, also served for many months as 
chairman of the advertising committee for 
the World's Poultry Congress . . . Prof. 
J. G. Halpin of the University of Wisconsin 
was chairman of the program committee 
for all congress activities. He was uni- 
versally complimented for the way in 
which he handled this big job... 

Hon. Henry A. Wallace, secretary of 
agriculture, cut the tape which officially 
opened the doors of the congress and 
exposition to delegates and visitors. We 
wish he would also do a little tape cutting 
in Washington . . . The Ralston Purina 
Co. had an extensive exhibit. Features 
included a diorama of the Checkerboard 
experimental farm and pictures of the 
various Purina plants strategically located 
so as to serve the entire country and 
Canada . . . Negro choral singers at- 
tracted crowds to the booth of the Stone 
Mountain Grit Co... . 

Did you receive a post card showing 
the three transparent hens on display by 
Dr. Salsbury’s Laboratories? Thousands of 
such postals were mailed from Cleveland 
every day as they were freely given away 
to all visitors. Dr. J. E. Salsbury must 
have been very proud of his exhibit which 
was the most elaborate and one of the 
most educational of all the commercial 
exhibits at the congress . . . Another in- 
teresting illuminated transparent display 
was that of a cod fish at the White Lab- 
oratories booth. Vice President Jerry Cas- 
sell and his staff were at hand to talx 
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vitamins and Clo-Trate to all interested 
visitors . . . A little theater featuring 
demonstrations of Eamesway poultry 
teechnique was a part of the Ultra-Life 
exhibit in charge of E. C. Andrews and 
E. L. McKee... 

T. G. Balfour stopped to tell us that 
Mash-Nic sales were steadily increasing 
as we passed the booth of the Tobacco 
By-Products & Chemical Corp. ... D. G. 
Perkins was called upon to answer many 
questions about the new product, D-Sec, 
a powerful vitamin D powdered concen- 
trate, featured with Exadol by E. R. Squibb 
& Sons ... Premium products for human 
consumption were displayed by Swift & 
Co. . . . Renewed an old acquaintance 
with J. Boorster of the Charles Advertising 
Service who was talking with David Molof 


ROVES thejp 
ECTIVENES. 


@ Let Dr. Salsbury’s Rota-Caps 
lead the way to better service, 
more sales and greater profits 
this fall and winter! Their Record 
of Performance Proves Their 
Effectiveness—not only for poultry 
raisers, but for dealers as well. 

And this year Rota-Caps are 
backed by a new merchandizing 
program that’s sure to send your 
sales and profits soaring. A new 
national advertising campaign, a 
new direct mail plan, new sales 


Dr. SALSBURY'S 


and Arthur Gill at the Silmo Chemical 
Corp. exhibit. Mr. Boorster placed the first 
cod liver oil advertisement ever published 
in The Feed Bag. 


TRUCK BILL PASSED 

Wisconsin's itinerant truck bill, after a 
unanimous favorable vote in the as- 
sembly passed the senate, August 8, 
and is now before the governor for sig- 
nature. The measure requires itinerant 
merchant truckers to pay an annual li- 
cense fee of $200.00 per truck: to post an 
insurance policy and a bond in the 
amount of $500.00, guaranteeing the state 
payment of taxes, plus a $1,000.00 bond 
guaranteeing the public protection 
against fraud. 


RY's 
tows S# 


literature, a striking new display 
poster, new dealer tie-up ads and 
other material — all combine to 
offer you the greatest opportunity 
in years. 

Cash in on this program! It’s all 
explained in Dr. Salsbury’s new 
merchandising guide-book 
“MARCH ON WITH ROTA- 
CAPS”. Ask your Dr. Salsbury 
representative to show it to you— 
or write direct to Dr. Salsbury’s 
Laboratories, Charles City, Iowa. 
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The ONLY Worm Treatment Containing ROTAMINE . 


@ JOHN LEE SAGE, 90, veteran flour mill- 
er and feed dealer who operated a busi- 
ness at Williamstown, N. Y., for more than 


50 years died July 6. He was 90 years old. 


@ F. J. PERINE, Olivet, Mich., has moved 
his feed business to a new location. 
DOG FOOD CAMPAIGN 

Albert Dickinson Co., Chicago, has 
created a new marketing division to pro- 
mote the sale of Dickinson's dog food. A. 
P. Greene, who has been associated with 
the firm for 25 years, will be in charge 
of the department. A new ingredient, pro- 
viding vitamins and health giving ele- 
ments, has been added to the product, 
Mr. Greene announces. Albert Dickinson 
Co. is celebrating its 85th anniversary. 


@ HOFFMAN FEED CO., Madison, Wis., 
sustained a loss of $7,000 July 14 when 
fire destroyed a hay shed and damaged 
the interior of an elevator. 
@ JEHU E. QUILLIN, co-founder of the 
Berlin Milling Co., Berlin, Md., died July 
12. He was 64 years old. 
@ PAUL MOYER, New Berlin, Pa., has 
been appointed manager of the Sunshine 
feed store, Mifflinburg, Pa. He succeeds 
S. I. Roush. 
@ BROOKLYN CO-OP., Brooklyn, Mich. 
has sold its stock and leased its railway 
siding to Ray Harris who will continue the 
feed, coal and seed business with the help 
of his sons. 


ALL-CORN COOKED CEREAL INGREDIENT 
FOR DOG AND FOX FOODS 


COOKED CORN CEREAL 
“NO FEEDING SUGAR MOLASSES 


CORN PRODUCTS SALES CO. 
17 BATTERY PL. NEW YORK — 


Co-Pro-Co Chips is the ideal basic 
ingredient for dry dog foods. Con- 
taining 26% protein and a good 
amount of Dextrose, it is nutritive- 
ly superior to other cereal ingredi- 
ents. A product of our large grind 
of corn, Co-Pro-Co Chips is in 
steady supply at all times and avail- 
able everywhere to mixers wanting 
a cereal ingredient whose produc- 
tion is constant and whose price 
range is narrow at low levels. 

CO-PRO-CO CHIPS CAN BE SHIPPED IN BULK OR IN SACKS, 


IN STRAIGHT CARS OR IN MIXED CARS WITH BUFFALO 
CORN GLUTEN FEED AND DIAMOND CORN GLUTEN MEAL. 


Comparative tests, even in states where iodine deficiency is little 
known, indicates that iodine In feeds tends to increase egg produc- 
tion, egg fertility, chick growth and development. Include iodine— 
the best iodide you can buy—feeders more and more demand it. 


IOFLOW* — 99% Potassium lodide. Special process practically 
eliminates caking. Easy to mix. “Most suitable potassium iodide 
preparation on the market,” says high authority. 


IOMAG*—90%, Potassium lodide, 10% Magnesium Carbonate. 


Bulky — free-flowing. 
*Trade Mark Reg. U. S. Pat. OF. 


Also Calcium-lodide Mixture (90-10%) —- U.S. P. Grade 
Potassium lodide, and other chemicals for 


Write for samples today. 


..- INCREASE DEMAND FOR | YOUR 


CHEMICAL WORKS 


Hollett New Manacer 
Of Swift Plant 


Sam D. Hollett has been appointed sales 
manager of the Swift & Co. soybean plant, 
Champaign, Ill. He assumed his new 
duties August 7, directing sales east of 
the Mississippi river 
in the territory served 
by the mill. 

Mr. Hollett has been 
associated with Swift 
& Co. for the past 24 
years. He left the 
government service as 
inspector of second- 
class post offices in 
1915 to become a ma- 
terials’ checker in the 
| firm's Chicago meat 

packing plant. His pre- 
vious agricultural education and training 
qualified him for a transfer to the animal 
feed division which was made in 1917 and 
for several years he did selling work in 
Ohio, Indiana, Illinois and Iowa. He was 
appointed sales manager of the animal 
feed division in 1937. 

Mr. and Mrs. Hollett and their son, 
Donald, will move from Chicago this 
month to make their home at 512 S. Elm 
street, Champaign. 

@ FEDERAL-NORTH Iowa Grain Co., 
Mendota, Ill., has started building opera- 
tions on its new three-story feed mill 
which will also house four grain bins. 
Chas Bader is manager. 

@ ST. MARY’S feed store, St. Mary’s, Pa., 
has moved from Mill street to a new lo- 
cation at 112 West Erie avenue. Hubert 
Syron is owner and Joseph Bobenreith is 
manager. 


@ WOLFE GRAIN CO., Shipshewana, Ind., 
has remodeled its elevator into a large 
feed plant with a capacity of 30 cars. 
The firm is owned by E. A. Wolfe and 
employs 25 men and seven trucks. 


Glencoe Firm Builds 
New Feed Mill 


Farmers and Merchants Milling Co., 
Glencoe, Minn., has awarded contract to 
the T. E. Ibberson Co., Minneapolis, for 
the erection of a complete new feed mill 
unit to be built adjacent to the firm's 
present building. 

This company is doubling its capacity. 
The new mill building will be divided into 
15 bins, with two provided for processing 
feed. 

Equipment will consist of a 1/2 ton 
Strong-Scott mixer, Jacobson hammer mill 
with a 75 h.p. motor, molasses feed mixer, 
Strong-Scott corn cracker and grader, and 
a Speed King corn cutter. Feed dressers 
will be installed and a number of legs in 
the building will be provided for service 
to and from the bins. A store and display 
room will be a part of the equipment. The 
two milling floors will be painted with 
white enamel. A full basement has been 
provided and the building will be covered 
with galvanized iron. 
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ERFORMING like veteran troupers, 

members of the feed industry staged 

“the greatest show on earth” at the 
World's Poultry Congress in Cleveland, 
July 28-August 7. The booths, concen- 
trated in the North hall and the Hall of 
Industry, rivalled Times Square in New 
York for bright lights and jostling crowds. 
It was a business show with top notch 
executives of respective firms in the spot- 
light. They greeted thousands of feed 
dealers, poultrymen and city folks and 
aptly proved that the feed trade was as 
much a part of the gigantic poultry in- 
dustry as a man’s right arm. 

In several acres of space were trans- 
planted the research laboratories, experi- 
mental farms, manufacturing units, and 
scientific brains of feed firms from coast 
to coast. And supervising this vast and 
composite panorama were the tycoons of 
the industry, offering something different, 
educational, practical and entertaining at 
each booth. 

ALLIED MILLS, INC., Fort Wayne, Ind., had 
poultrymen gaping in wonder at its wishing 
well which occupied the center of its display. 
Chicks pecked away complacently eating 
Wayne feeds under water at the bottom of the 
well. It was an optical illusion, to be sure, 
but it commanded real attention. Flashing on 
the top of the water at intervals was the timely 
message, “It Pays to Feed Wayne.” At the 
booth were A. G. Philips, J. L. Richardson, E. D. 
Griffen, D. G. Sheldon, W. B. Krueck, H. D. 
Munroe, P. G. P. L. Sanford, Dr. J. E. 
Hunter and Dr. Cliff Carpenter. 

AMERICAN DAIRIES, INC. (Greenmelk Divi- 
sion), Kansas City, Mo., carried out the green 
color of its gee in its display decorations. 
Thousands of pamphlets explaining the feeding 
merits of Greenmelk were distributed. Greet- 
ing the visitors were handsome Kent McLatchey, 

. M. Bowman, E. W. Anderson, Ralph Will 
and V. Paul Allen. 

AMERICAN DRY MILK INSTITUTE, Chicago, 
featured a revolving display showing the ad- 
vantages of including dried skim milk in poul- 
try mashes. A chart also pointed out that the 
amount of dried skim milk used for feeding had 
increased from 10,000 tons in 1929 to 67,950 tons 
in 1938. Present at the congress to answer 
queries of visitors were C. W. Sievert, L. W. 
Nolte and Dr. B. W. Fairbanks. 

AMERICAN ELECTRIC INCUBATOR CO., New 
Brunswick, N. J., was represented by C. W. 
Moses, president, J. A. Baker and R. Buck. The 
Poultry Congress climaxed a good season for 
the firm. Thousands of poultrymen viewed the 
latest model electric incubator offered by the 
company and also its turkey poult feeder. 

AMERICAN FEED MANUFACTURERS ASSO- 
CIATION, Chicago, portrayed the vastness of 
the feed industry and the services it performs 
for dealers and consumers. ting from a 
model feed manufacturing plant to numerous 
points in the country and returning to the mill, 
were miniature trains which attracted the atten- 
tion of visitors and made them pause to read 
the messages in the display. In charge of the 
booth were Ralph M. Field, president of the 
association, and his secretary, Betty Agate. 

ANDERSON BOX CO., Indianapolis, Ind., pre- 
sented a large showing of its chick boxes, 
hatchery supplies, feeders and founts, brooders, 
batteries and other poultry supplies. Also fea- 
tured in the Anderson display was Vitapane, 
new development in glass substitute for - 
try houses, manufactured by the ARVEY CORP., 
Chicago. Norb Schaefer, H. E. Patterson, John 
Holton and William Nolte represented Anderson, 
while A. L. Greenbaum, advertising manager, 
and Irwin H. Ross explained the merits of 
Vitapane. 

ATKINS & DURBROW, INC., New York, fea- 
tured the various products for which the firm 
is distributor in the eastern section of the 
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at world’s poultry congress 
exhibits are big part of show 


United States. These included Squibbs Exadol 
and vitamin D powder, Pioneer O. K. peat moss, 
poultry litter, Biotol, and Rex wheat germ oil. 
In attendance at the Congress were M. T. Gra- 
ham, K. M. Walters, John Mecking, F. D. Allen, 
George O. Adams, C. T. Ater and W. A. 
Rosenbach. 

BARKER POULTRY EQUIPMENT CO., Ottum- 
wa, Ia., in addition to its line of poultry sup- 
plies, exhibited its dry feed mixer, ranging in 
capacity from 500 to 2,000 lbs. Seth Barker, 
president of the firm, was present to — = 


answering questions about Flaydry and its 
feeding merits. Appearing on the sides and 
rear of the booth were photographs of the lab- 
oratory and reprinted quotations from various 
state experiment stations pointing out the value 
of lactoflavin. Flaydry 120, containing 120 units 
of vitamin D in dry form, was also a 
exhibited. In attendance at the th were 
C. F. Kieser, Louis Novins, Dr. F. H. Clickner, 
Dr. J. C. Fritz, William J. Weaver, W. Scott 
Arnott, W. A. Buelke, George Every-Clayton 
and G. H. Northrup. 

BROWER MANUFACTURING CO., 
resented a real family atmosphere. ie * 
rower, president, and his two sons, B. J., vice- 

president, and L. J., secretary and treasurer, 
shook hands with thousands of friends and cus- 
tomers. The company’s complete line of poul 
equipment, said to be the largest in the world, 
was attractively displayed and of special in- 
terest to feed men was the Brower Whirlwind 
Giant feed mixer. Other firm members present 
were Paul Silvey, Wilbur Gorton and A. E 
Anderson. 

CHASE BAG CO., New York, had on lay 

scores of bags made for feed firms throughout 


the United States. The exhibit presented a col- 
orful appearance and represented a cross- 
section of the feed industry. Ralph C. Walsh 
and a large group of sales representatives at- 
tended the booth. All types of bags, closing 
twine, turkey saddles and advertising caps and 
aprons were featured. 

ERT K. CLOFINE, Philadelphia, Pa., put 
on a one man show in his booth, featuring 
Supreme condensed buttermilk. Two large yel- 
low barrels of the product, one of them open 
for inspection, occupied the center of the ex- 
hibit space. Clofine also distributed 
matches, singing birds and other novelties, in 
addition to his regular advertising literature. 

G. E. CONKEY CO., Cleveland, stressed its 
Y-O feeds in the arrangement of its attractive 
booth. The slogan, “Look for the Two Red 
Letters," was flashed conspicuously from the 
back of the booth. Remedies also occupied a 
portion of the display. Conkey executives in- 
cluding Frank Sheets, president, E. F. Weisen- 
bach, assistant treasurer, R. O. Bates, adver- 
tising manager, Otto Sarvella, general sales 
manager, and Joe Bailey, manager of the rem- 
edy department, were kept busy during the 
entire show. 

CONSOLIDATED PRODUCTS CO., Danville, 
Ill., gave a real play to its Semi-Solid butter- 
milk and companion products, including chick 


emulsion “E,”” pig emulsion and Semi-Solid 
mixer. In charge of the display were S. C. 
Funk, O. P. Gossett, Ray Cook and R. Q. 
Hammer. 


DAWE'S VITAMELK CO., Chicago, put vita- 
mins on parade at its booth and carried out 
the star-effect and coloring of the bags in which 
its product is packed. Appearing in large let- 
ters at the top of the display was the message 
—"Here’s the Answer to More Profit.’ A photo- 
graph of four carloads of Vitamelk ready to 


\ 
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“It’s been so hot it’s the only place Bessie will let pa milk her!” 
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| 
Bruce, O. W. Swanson and O. D. Walker. 
BORDEN CO., New York, was out in full force . 
Swingi the Bar ate | 
V 
KGS 


move on their way to various parts of the 
country attracted interest and emphasized the 


wide distribution of Vitamelk. . C. Dawe, 
president, and his son, Vernon, vice-president, 
took turns in representing the booth during the 
first and latter half of the Congress. Also in 
attendance were Paul R. Langel, Ohio; S. J. 
Shoemaker, New York; L. A. Williams, Wiscon- 
sin; James Harrison, Ten e; K. J. Gl on 
A. L. Wertman and B. K. Newell. 

E. I. DUPONT DE NEMOURS & CO., INC., Wil- 
mington, Del., featured its new vitamin D pow- 
der and Cel-o-Glass for poultry houses. ows 
Kerr and James P. Sill had charge of the 
exhibit. 

EARLY & DANIEL CO., Cincinnati, Ohio, held 
a sales meeting for all of its executives and 
representatives at Cincinnati and then continued 
on to the Congress in two private cars. The 
company’s booth gave prominence to poultry 
feeds. An enlarged, colored picture of the orig- 
inal plant started in 1881 was shown. Adver- 
tising fans distributed at the booth made a big 
hit with the crowd because of the hot weather. 
Robert L. Kemper, John M. Lodwick and Charles 
Hitzfield were on duty at the exhibit. 

ELMORE & CO., Oneonta, N. Y., packed poul- 
trymen into its booth with the showing of its 


egg graders. The crowds were efficiently han- 
dled by E. P. Elmore and his assistants. 
FERNANDO VALLEY MILLING & SUPPLY CO., 
Van Nuys, Calif., brought out the verdant collar 
of alfalfa meal to the nth degree. Booth deco- 
rations were all in green and who but William 
Green of the Amburgo Corp., Philadelphia, 
should be in charge. Amburgo is distributor 
for Fernando as well as for Silmo cod liver 
oils, ADM wheat germ oil and numerous feed 


concentrates. 

G BIOCHEMICALS, INC., Cleveland, 
Ohio, featured a special display of Carotone 
and related bichemical products. Eff Labora- 
tories, Inc., manufacturers of Carotone, is now 
operating under the General Biochemicals 
name. In attendance at the booth were Paul R. 
Frohring, M. Landy, Howard Seibert, Joe Tabor 
and Frank Jones. 

GODCHAUX SUGARS, INC., New Orleans, La., 
impressed visitors with its exhibit of Cervall 
poultry litter. Walter Godchaux and F. L. Alex- 
ander handled all inquiries at the booth and 
explained the merits of their product. 

HALES & HUNTER CO., Chicago, for the first 
time in its history, let the Red Comb poultry 
feeds rooster come to life at its booth and per- 
mitted him to talk chicken facts to observers. 


VITAMIN D in AOAC units. 


“GRADE A” “REGULAR” 
200 D 100 D 
2000 A 1000 A 


VITAMIN A in USP units 


Vary In 


picture. 


stated.” 
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WHY Do Cod Liver Olls 


Most feedmen know that two oils, each bought from 
a different house may vary in value even though the 
vitamin content is stated alike for both. . . . Now while 
the whole difference may be accounted for in many ways 
one very important source is the manufacturing process. 
The method of securing the livers—the exactness of re- 
fining—the laboratory research work, all enter into the 
In other words much is dependent upon the 
ability and resources of the manufacturer. 


Gorton-Pew Fisheries are America’s oldest and 
largest fisheries. They have established a “Family” of 
cod liver oils as shown above. They offer you these three 
oils to choose from so that you may SELECT the oil you 
need to meet your local conditions. 


Gortons do not say “Buy THIS oil—it is best for 
everyone.” They do say, “Conditions vary—we offer you 
three quality products to select from. YOU buy the oil 
best for YOU—we guarantee the vitamin content as 


For price information write to any one 
of the agents listed below. 


NEW ENGLAND BY-PRODUCTS CORPORATION 


Grain and Flour Exchange, BOSTON, MASS. 


SALES AGENTS: 
Cc. J. SKILLIN, Cranford, N. J.—NEW JERSEY, EASTERN PENN., MARYLAND 
S. E. SPAULDING, 77 Rose Ave., Patchogue, L. I., New York—L. I.. NEW YORK 
E. F. MORRIS. 4949 Vincent Ave., So., Minneapolis, Minn.—MINN. and WIS. 
D. A. TRAYHAN, 1041 Lexington, Schenectady,, N. .Y.—N. Y. STATE 
G. H. BRENNEMAN, 531 Boyd Ave., Akron, Ohio—OHIO 
HERMITAGE MILLS, Nashville, Tenn.—TENN. 


Value? 


Telephone Hubbard 1682 


The display was done in the familiar Hales & 
Hunter red, white and blue colors. Supporting 
the Red Comb rooster at the exhibit were C. §. 
Woolman, manager of the feed department, 
L. G. Neel, L. E. Harker, E. R. Maxwell, V. H. 
Will, J. G. Muldoon and many other sales rep. 
resentatives. 

HUBBARD MILLING CO., Mankato, Minn., 
concentrated on its Sunshine concentrates and 
had as its theme, “It Makes Profits for the 
Man Who Feeds It.’’ How the local feed manu- 
facturer can produce his own brand of feeds 
for all classes of livestock and poultry by util- 
izing home grown grains of customers was 
pointed out with emphasis by the booth repre- 
sentatives. Present to tell the story of Sunshine 
were H. W. Kelly, Ben W. Rieke, M. W. Fell, 
S. W. Henn, Joe Neugebauer, R. McGugin, R. F. 
Miller, Frank Sadler, Jay Goranson and John 
Bertram. 

JAMES MFG. CO., Fort Atkinson, Wis., pre- 
sented a display that was a good-sized poultry 
show in itself. Included in the products shown 
were incubators, stock equipment, brooder 
stoves of all types, battery brooders and heat- 
ing equipment. Plans for buildings were also 
demonstrated. Directing the booth activities 
were W. D. James, B. F. Zaffke, and factory 
Seneenteives from various parts of the United 

tates. 

KASCO MILLS, INC., Waverly, N. Y., and 
Toledo, Ohio, created a sensation with its new 
type feed sacks. Three girls, ranging in age 
from 13 to 15 years, put on a style show at 
regular intervals. They wore stunning evening 
gowns made from various patterned sacks in 
which Kasco feeds are now packed. Another 
interesting feature of the exhibit was a revolv- 
ing display of chicks which demonstrated ef- 
fects of deficiency in necessary vitamins and 
ingredients. The birds receiving Kasco feeds 
topped all of them in health and size. The 
“Sax Appeal” idea was further carried out by 
the booth representatives who wore shirts of 
all hues made from Kasco bags. Sax Appeal 
boys were E. H. Kieser, sales manager, Toledo 
plant, C. J. LaFleur, manager, Waverly plant, 
and Dr. Victor Heiman, in charge of laboratory 
research. There were also numerous sales rep- 
resentatives present. 

LARROWE MILLING CO., Detroit, placed spe- 
cial emphasis on the fact that its feeds are 
farm-tested. A large photograph of the Larro 
farm occupied prominent space in the booth. 
For the first time in history the three divisions 
of General Mills, Inc., which include Larrowe, 
were combined in public display. One section 
of the exhibit was devoted to WASHBURN- 
CROSBY CO. Gold Medal feeds serving the 
central states and another to Sperry feeds, pop- 
ular on the west coast. Larrowe was repre- 
sented by A. F. Rolf, director of poultry re- 
search, Carl Schroeder, associate director of 
poultry research, Ray Senusky, sales manager, 
Norman Dewes, assistant sales manager, and 
Frank Howard and E. Hall, district sales mana- 
gers. W. F. Armstrong, Kansas City, handled 
the Washburn-Crosby display, and Walter Man- 
waring, SPERRY FLOUR CO., San Francisco, 
greeted customers in the Sperry section. 

LIMESTONE PRODUCTS CORP., Newton, N. J., 
was stamveded with curious poultrymen at its 

oth. The reason was Lady Crest, the hen 
without a gizzard, who strutted before the visi- 
tors in good health and laying condition. Bob 
Quait, energetic sales manager, went through 
the explanation of the hen’s operation a thou- 
sand times but still retained his enthusiasm. 
The booth also contained a display of the raw 
material from which the firm's Lime Crest is 
made. A miniature of the company’s plant was 
also shown. Assisting Mr. Quait at the booth 
were Harvey C. Wood and John Zellhoefer. 

MATHIESON ALKALI WORKS, New York, 
showed photographs of poultrymen in action 
spraying their flocks with HTH. The fact that 
the firm pioneered in the dusting of chickens 
for respiratorial infection based on research 
work at Cornell university was also emphati- 
cally pointed out. A. E. Wennerstorn, sales 
manager H TH products division, was in charge 
of the booth and was assisted by S. R. S. Bar- 
i J. K. Moorehead, M. L. Duggan and R. C. 


‘oe. 

McMILLEN FEED MILLS, INC., Ft. Wayne, Ind., 
furnished Congress visitors with an impressive 
view of its plant. Lights flashing at intervals 
showed each section and the manufacture of 
the product to which it was devoted and as a 
finale lighted up the entire layout. In one cor- 
ner, overlooking the site, was a picture of 
D. W. McMillen, chairman of the board and 
founder of the firm. Thermometers were given 
away during drawings of names registered. 
Present to tell the McMillen story were Ray 
Hall, president, Dale W. McMillen, Jr., Clyde 
H. Hendrix, Maurice Cook, W. E. Huge and 
numerous sales representatives. 

MERCK & CO., Rahway, N. J., demonstrated 
the application of iodine vermicide, using four 
live hens for this purpose. A large illustration 
showed how the job was done for those who 
did not happen to be present when the demon- 
strations were conducted. Merck men in charge 
of the booth were M. L. Rushman, head of the 
laboratory and agricultural chemical division, 
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R. F. 5enkert, sales representative for the entire 
Unii:2 States, an . C. Dodson, Cleveland 
repr. sentative. 

oTHOLE, INC., Boonton, N. J., attracted 
atte: ion to its booth with its trade mark, 
Vitc..3, appearing in lights above a cutout of 
its -ocently enlarged plant. Drums of Vitand 
cod ‘iver oil appeared at conspicuous places 
in “:¢ exhibit. Emphasis was placed on the 
fact ‘hat Vitand oils are fortified and tested in 
bot» vitamins A and D. On hand to greet old 
cus omers and new were K. W. Hartman, vice- 
pre: dent and sales manager, Dr. George Zin- 
zalion, director of biological research, Harry 
Mc..dams, Joe Wickens and R. M. Preston, dis- 
tric! sales manager. 

Dr. L. D. LeGEAR MEDICINE CO., St. Louis, 
Mo.. presented an attractive display of its line 
of prescriptions, antiseptics, remedies and dis- 
infectants and the firm was represented by Dr. 
R. ©. Surface, director of sales, education and 
advertising, Dr. H. W. Sawyer, director of re- 
secrch, and A. D. Hunter. 

NATIONAL IDEAL CO., Toledo, Ohio, featured 
Premier peat moss which it distributes and also 
had on display its line of Premier brooders, 
feeders, fountains, chick boxes and hatchery 
supplies. W. L. Krapp and his group of sales 
representatives were in attendance. 

NATIONAL OIL PRODUCTS CO., Harrison, 
N. J., used a novel method of telling Congress 
visitors why it pays to use Nopco cod liver oil. 
A large hen, synchronized with a phonograph 
recording of a lady's voice gave the impression 
that the words came from the beak of the 
chicken. Supporting this mechanical device in 
telling the story of Nopco were Les Brown, 
Frank Fader, Ewing and a host of other 
representatives. 

NATIONAL SOYBEAN PROCESSORS’ ASSO- 
CIATION, Chicago, representing leading soy- 
bean processors, displayed large photoyraphs 
of various farm animals and poultry to empha- 
size the value of feeding soybean meal. Pam- 
phlets were liberally distributed. Lyman Peck, 
Fort Wayne, Ind., directed activities at the 


ooth. 

NORTH CAROLINA GRANITE CORP., Mount 
Airy, N. C., furnished entertainment in addition 
to telling the merits of Gran-I-Grit. A negro 
quartet sang southern melodies and was par- 
ticularly popular during the evening sessions. 
William H. Everngam, sales manager, and 
Frank L. Smith did a good selling job at the 


booth. 

OLD FORT MILLS, INC., Marion, Ohio, and 
Harrisburg, Pa., stressed Old Fort feeds for 
poultry. A large sack in the background was 
arranged so that the stage coach wheel trade 
mark devolved and attracted the attention of 
visitors to the slogan, ‘’Fort-I-Fy Your Profits 
with Old Fort Feeds.” Present to sign up or- 
ders were Pete Turner, president, Avery Dodge, 
advertising manager, R. Turner, and a large 
group of sales representatives. 

OYSTER SHELL PRODUCTS CORP. was a pop- 
ular stopping place for the firm’s many cus- 
tomers. The display of raw oyster shells from 
which the company makes Pilot Brand had to 
be carefully guarded as everybody wanted to 
take one home. Photos of the company’s plant 
at New Orleans flanked one side of the display 
while on the other visitors were treated to a 
series of poultry oddities. Gus Ackerman, Bill 
Westerman and Bob Crawford were present to 
spread the good word for Pilot Brand. 

PHILIP R. PARK, INC., Chicago, manufactur- 
ers of Manamar, brought its slogan to life at 
the Congress exhibit. In a glass enclosed con- 
tainer fish swam around among seaweeds and 
at the bottom chicks, apparently immersed in 
water, went about the business of feeding 
without ruffling a feather. The idea appro- 
Priately illustrated the firm's advertising 
phrase, “If Livestock and Poultry Ranged on 
the Seabed, They Wouldn't Need Manamar.” 
Those in attendance at the booth were Dr. H. H. 

avner, vice-president and general manager, 
Homer B. Park, district manager, G. E. Beck- 
with, nutrition specialist, and Karl Kidman, 
Michigan sales representative. 

PEAT IMPORT CORP., New York, had on dis- 
play its PIC Emblem Protected peat moss and 
the crowds listened attentively while Carl L. 
Mack explained the advantages of using his 
product. 

_PRATT FOOD CO., Philadelphia, placed spe- 
cial emphasis on C-Ka-Gene which was promi- 
nently displayed. The long history of the com- 
Pany was also stressed with the dates 1872 
appearing on one side of the large lettering of 
the firm’s name and 1939 on the other. Pro- 
moting the sale of the company’s products were 
Walter Keller, president, M. J. Sue, advertising 
manager, Rudy Opsal, Chicago district mana- 
ger, and W. L. Hall, western sales manager in 
charge of remedies. 

QUAKER OATS CO., Chicago, had a variety 
of features to impress visitors with the quality 
of its poultry feeds. For years feeders have 
observed the two roosters on the Quaker sack 
poised for action but never doing anything 
about it. They came to life, however, at the 
exhibit booth and a mechanism permitted them 
to engage in battle royal. Another feature of 
the Quaker Oats Co. booth was the series of 
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photographs of successful poultry farms using 
the company’s brand of feeds. On display also 
was a live Rhode Island Red hen which tied 
the record of laying 341 eggs in one year. Dr. 
O. B. Kent was in charge of the booth and was 
assisted by a large staff. : 
RALSTON-PURINA CO., St. Louis, Mo., gave 
special prominence to a photograph of its ex- 
perimental farm at Grays Summit, Mo. Two 
huge reproductions of the Purina Checkerboard 
bag flanked each side of the display. Photos 
of the laboratory, mills, and examples of dealer 
service and consumer programs appeared be- 
side the experimental farm. These demonstrated 
what is behind the Checkerboard bag. Purina 
greeters at the booth included C. S. Johnson, 
I. P. Plaisance, Chas. Hicks, Don Purcell, Dr. 


Get Your Posters 


Posters and stickers for the celebration 
of National Feed Week, October 16-21, 
are ready for distribution and members 
of the trade are urged to order their 
supplies now by writing National Feed 
Week Headquarters, 741 N. Milwaukee 
street, Milwaukee. Posters (size, 17x22 
inches) ore being offered at a cost of 
$2.00 for 100; $8.50 for 500, and $15.00 
for 1,000. Stickers which are 2 inches 
wide and 2% inches deep may be ob- 
tained for $2.00 per thousand. Prices for 
both are f.0.b., Milwaukee. National Feed 
Week Headquarters, is working at top 
speed issuing publicity and promotion and 
offers full cooperation to members of the 
feed trade in planning individual pro- 
grams for the celebration. Order your 
posters and stickers now and do not hesi- 
tate to ask National Feed Week Head- 
quarters for assistance in helping you get 
full benefit from the event. 


H. J. Smith, Dr. R. E. Lubbehusen and a large 
group of sales representatives. 

i. B. RUSSELL CO., Kansas City, Mo., showed 
its complete line of remedies and also had on 
display a live hen. The booth was represented 
by Mr. Russell himself, Dr. A. E. Thompson and 
Fred Co. Old. 

DR. SALSBURY’S LABORATORIES, Charles 
City, Ia., was continually swamped by visitors. 
Its booth, done in white maple, was one of the 
largest at the Congress. Three transparent hens 
highlighted the center of the display. One 
showed a chicken with healthy organs, the 
other a bird affected with lesions of fowl pox, 
colds, mycosis, coccidiosis, etc., and the third 
represented a cross section of the intestinal 
tract and illustrated treatment for round worms 
and tape worms. Another feature of the exhibit 
was an array of microscopes which disclosed 
the organisms and growth of various diseases. 
An assortment of preserved disease specimens 
were also shown. Loud speakers situated in 


the back of each of the transparent hens told 
the Salsbury story and supplementary advice 
was offered by the staff which included Drs. 
J. E. Salsbury, Sivert Eriksen, O. J. Mayfield, 
Mrs. H. G. Bos and a host of specialists and 
sales representatives. 

SILMO CHEMICAL CORP., Vineland, N. J., 
showed the processing of cod liver oil from the 
time it is expressed from the fish liver to its 
finished state. Surrounding a circular lighted 
display of cod liver oil were the words, “sta- 
bility, research and standardization.” Above in 
large letters appeared the trade name, Silmo. 
Those in attendance at the booth were David 
Molof, A. G. Gill, J. W. Rayney and Albert 
Buchthal. 

E. R. SQUIBB & SONS, New York, introduced 
its new product, D-SEC, and created much in- 
terest among poultrymen. Exadol cod liver oil 
was also prominently featured. D-SEC is de- 
scribed as a new powdered material for poul- 
try and animal feeding, deriving its vitamin D 
content from activated animal  provitamin. 
Many advantages are claimed in saving on 
freight, storage space, etc., in comparison to 
liquid oil. D. G. Perkins, director of the animal 
and poultry feeding division, was in charge of 
the exhibit. 

STONE MOUNTAIN GRIT CO., Lithonia, Ga., 
was predominantly Davidson. Five of them in- 
cluding Charles, J. K., Jr., N. A., J. K., Sr., and 
W. W. took turns in telling the visiting chicken 
men why Stonemo granite grit was the kind 
to use. 

TOBACCO BY-PRODUCTS & CHEMICAL CORP., 
Louisville, Ky., made a concerted drive on its 
Black Leaf 40 and allied products including 
Black Leaf worm powder, worm pellets, Mash- 
Nic and Gold Leaf tobacco leaf dust. All of 
these were arranged in an attractive display. 
Hammering home the merit of the products 
were G. F. Leonard, sales manager, T. G. Bal- 
four, John C. Long, William B. Rippetoe and 
A. L. Galloway. 


UBIKO MILLING CO., Cincinnati, Ohio, fea- 
tured a drawing of a rooster and hen in con- 
versation to bring out the good points of Life 
Guard feeds. The booth was attractively deco- 
rated and in charge of sales promotion were 
Dan Swickard, Al Lease, L. C. Dickinson, Ed 
Kiel and Art Wolfrom. 

ULTRA-LIFE LABORATORIES, INC., East St. 
Louis, Ill., represented a beehive of activity 
from the opening to the close of the Congress. 
Featured in connection with Ultra-Life were 
lectures and demonstrations on the Eamesway 
service of detecting diseases in chickens and 
culling flocks. Thousands of poultrymen learned 
the first-hand story of Ultra-Life concentrates 
from E. C. Andrews and E. L. McKee and a 
corps of assistants. A replica of a large silver 
cup to bring out the fact that “prize results” 
were obtained in using Ultra-Life feeds was 
prominent in the display. 

VINELAND POULTRY LABORATORIES, Vine- 
land, N. J., featured its complete line of poultry 
biologies and was kept busy answering ques- 
tions about diseases asked by poultrymen. Di- 
recting activities at the booth were Dr. Tevis M. 
Goldhaft, Jr., and Dr. N. Wernicoff. 

VITALITY MILLS, INC., Chicago, presented an 
inviting front with its booth which featured 
Vitality poultry and special feeds. And judging 
from the activity of those in charge, business 
was good. Getting the “John Henries” signed 
on the orders were W. N. Jones, general sales 
manager, A. C. Adams, assistant sales mana- 
ger, E. L. Spahr, Fred Wicht, Frank Hurst, 
= be Herron, H. R. Richardson and W. O 

urke. 


WHITE LABORATORIES, INC., Newark, N. J., 
gave visitors a look inside a large transparent 
fish which occupied the center of its booth. 
The entrails appeared in natural colors with 
the liver showing conspicuously. A barrel of 
Clo-Trate flanked each side of the _ exhibit. 
Tracing the journey of Clo-Trate from the liver 
of the fish to the poultryman’s door were 
W. R. Cassell, vice-president, H. W. Swanson, 
Frank J. Holt, R. J. van Orden, W. M. Anderson 
and S. O. Norris. 


@ ROYCE T. DORSEY, Dorsey Grain Co., 
Forth Worth, Tex., is hobbling around his 
office with a cane as the result of a 
badly sprained ankle. He received the 
injury while spending a week end fishing 
at the lake. Friends, however, are de- 
bating how the accident occured. The 
opinion of some is that he stumbled over 
the inch-thick steak which he was broil- 
ing; others claim that he turned the ankle 
in his haste to get back to the car from 
his boat for more “supplies. Nevertheless, 
Mr. Dorsey is still on the job attending 
to business with one good leg. 


47 


\ 'O EE 
a» 
BIGGER 
| 
— 
. 


Cornell Will Hold 
Nutrition School 


The third annual Cornell nutrition 
school for feed manufacturers will be held 
November 9 to 11, inclusive, at Cornell 
university, Ithaca, N. Y. The school will 
consist chiefly of lectures in which the 
results of recent experimental work on 
animal and poultry nutrition will be pre- 
sented. 

This school has been highly successful 
in the past with 222 attending the last 
session, representing 22 states,, the Dis- 
trict of Columbia and Canada. Prof. G. 
F. Heuser, department of poultry hus- 
bandry, is chairman of the nutrition school 
committee this year. He will be assisted 


by Professors W. T. Crandall, C. M. Mc- 
Cay,, G. H. Ellis, and L. C. Norris. 

Announcements of the school with the 
lecture program will be mailed in October 
to all feed manufacturers in New York 
state and all those who have attended 
previous schools. The chairman will be 
glad to send this announcement to any 
others interested upon request. 

SOYBEAN CONVENTION 

National Soybean association will hold 
its annual convention at Madison, Wis., 
September 11 and 12. Cooperation will 
be extended by the University of Wiscon- 
sin college of agriculture which will also 
provide the meeting place. Delegates 
from 15 north central and eastern states 
are expected to attend. 


POTASSIUM IODIDE MIX 


An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 


Trade Paper Field 


Loses Publisher 


John F. Fleming, publisher and directing 
editor of Grain & Feed Review, Minne- 
apolis, died at a local hospital, July 27. 
He was 68 years old. 

Mr. Flemming founded his publication 
in 1911 and was well known to the grain 
and feed trades, serving as treasurer of 
the Northwest Retail Feed association at 
the time of his death. His birthplace was 
in Iowa. 

Among the survivors are William D. 
Flemming, editor of Grain & Feed Review. 
Funeral services were held July 29 and 
were attented by many friends and con- 
temporaries. 


FEED CONTROL MEETING 

The Association of American Feed Con- 
trol Officials will hold its annual meeting 
at the Raleigh hotel, Washington, D. C., 
November 2 and 3. Leslie E. Bopst, Col- 
lege Park, Md., is secretary and treasurer 
of the organization and is directing pro- 
gram arrangements. 


— efficient plant 
(Continued trom Page Nine) 


in Peoria under the name of the 
Peoria Grain Co., which handles a 
considerable amount of grain, be- 
ing equipped to handle ear corn 


ate and Calcium Oxide. Protected by U. S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


CHAS. PFIZER & CO., Inc. 


NEW YORK: 83 Maiden Lane CHICAGO: 446 W. Grand Ave. 


also. Recently the firm bought the 
old Peoria Distillers’ distillery build- 
ing. A retail feed store has been 
opened in the office building of the 
plant which handles the firm's own 
brand of feeds and a nationally- 
known line of commercial feeds 
different from the one handled at 
Metamora. 


“Our growth,” says Mr. Schneid- 
er, “while not phenomenal, has 
been steady. Here in the Metamora 


NOW! Moderately Priced! 


Spout i 
oh ge To Meet the Budget of Every Feed Producer territory we know all our custom 
Separator 1 personally and early gained 
Choke Up Na Gaaies cor Whirl-B their confidence by fair dealing. 
Reliet and Recess Superior Whirl-Beater We make the farmers’ problems our 
Materia Hommes FEED GRINDER 
—_ problems, and take an interest in 
i = Four Stage Operation and all their endeavors, struggles, and 
Materia caemeny nee triumphs. We go along with them in 
t 2nd Stage Largest acity of Pro; 

Ground frist — Ali way pond several 
material is fed directly | of the years when business was 

7 5% avd Sage over the entire hammer : 
g befenced generally bad, we went along with 
MORE Large, time of service. Ball bear- | them by reducing our custom grind- 
GRINDING tng to take h db 
overload. Write g ana mixing charges an y 

AREA Screens for Information about These 


Proven Mills That Pay paying them the highest possible 


Write for FREE Illustrated Larger Returns Year in 


prices for their grains. As a result, 

When remodeling your Elevator or | "uljetins “Complete Feed aienniada although our profits were very 
a ty GRUENDLER ae "Highest small, we did about the same vol- 
Pa snp Crackers, Quality ume of business as usual and did 
CRUSHERS - PULVERIZERS GRINDERS for Least not lay off any of our employees 
and Automatic Grain Drags. ] Established 1885 Cost’ during this time. Confidence in us 
GRUENDLER CRUSHER & PULVERIZER CO. | Bas Built reputation which is our 


2916 N. Market St. 


greatest asset in selling feeds as in 


“Offices in Principal Cities" 
istrict tthe the other branches of our business. 
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boosts business by using 


Sales Helps 


furnished by manufacturers 


HERE'S no scarcity of local bus- 

iness-building publicity for the 

wide-awake feed merchant 
who cooperates with his feed man- 
ufacturer in business promotion ac- 
tivities. 

That is the experience of Frank 
H. Mayer, Oneida, N. Y., who has 
had 30 years’ experience. Mr. 
Mayer has been at the helm of his 
business that long in a store started 
by his father in 1889. It’s a feed 
business stabilized by age and kept 
buoyant by constantly trying out 
new merchandising ideas. 

“Not long ago, we sponsored an 
all-day meeting for poultrymen and 
dairy farmers,” said Mr. Mayer. 
“We showed some excellent edu- 
cational movie films and the ex- 
perts from my commercial feed 
manufacturing company spoke and 
conducted open discussions for the 
good of all in attendance. This 
meeting proved anew to me that 
milk and egg farmers are anxious 
to learn and that they have a real 
desire to get help in solving their 
problems. The Home Bureau put 
on the ‘eats’ for the crowd at a cost 
of $60.00 to me and it was mighty 
well worth it.” 

Mr. Mayer is no novice at hold- 
ing these farmer-meetings. He has 
staged several, in fact mostly even- 
ing affairs as attendance is not so 
satisfactory at afternoon gather- 
ings. Last fall, for instance, he had 
a “cow party” for the dairymen, 
held in the Mayer garage and 
more than 50 leading dairymen 
were there. 

“Activities of this type tend to 
keep one’s business in the public 
eye,’ he continued. “There are oth- 
er ways. For the last four years 
we've fed out poultry and animals 
in the feed store. This sort of feed- 
ing demonstration impresses farm- 
ers and tends to increase business.” 

Oneida is a small city of about 
11,000 inhabitants. It's the size place 
where newspaper men appreciate 
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happenings of real interest, so in 
the educational motion picture 
shows, meetings of feed customers, 
and feeding demonstrations at Mr. 
Mayer's store, he has had good 
timely publicity. The best publicity 
ever received by the store, he says, 
was when hens in his store laid 
eggs with red and green yolks, a 
100 per cent proof that what a hen 
eats has a lot to do with the eggs 
she lays. 

“We've had satisfactory experi- 
ence here too with the regular 
scheduled sales-and-delivery route 
idea,” he added. “We operate this 
feature of our business two days 
each week. We make special de- 
liveries to farms on order at a de- 
livery charge of $1.00 per ton, or 
10 cents a bag on less than 500-lb. 
orders. If properly supervised, the 
delivery service will not only be 
profitable to the dealer; it will be 
appreciated by the farmers.” 

Out of all the trying times of the 
past few years most feed merchants 
have learned lessons and Mr. May- 
er is no exception. Especially about 
credit business. He still has credit 
customers and feels that possibly 
it is just a trifle easier to get the 
money this year than it was last 
but the point is that he is tightening 
down on that class of trade. He’s 
trying hard and persistently to get 
more and more on a cash basis. 

“To make a success of this sort 
of undertaking,” explains this feed 
merchant,” you have to keep after 
all the details. It is necessary to 
stage farmer meetings, to watch the 
credit accounts, to see that every- 
thing is kept in line in the store 
and feed mill, and, of course, in 
these times, most of us feel the 
need of constant advertising efforts. 
We use two or three local news- 
paper insertions weekly, according 
to season, with about 50-50 sharing 
of cost with our feed manufacturer. 
We mail out advertising pieces oc- 
casionally and provide the feed 


THOUSANDS 
spent by reliable feed man- 
ufacturers to help dealers in- 
crease the sale of their prod- 


of dollars are 


ucts to the consumer. Here's 
one firm that cashes in on this 
service and enjoys a successful 
business as a result. 


manufacturer with a complete mail- 
ing list. I think this is an important 
thing as the company looks after 
all the details of mailing at a rather 
nominal cost.” 

The Mayer business includes a 
feed mill. It is an up-to-date batch 
plant. A hammer mill and mixer 
were installed last October. Dur- 
ing 1938 Mr. Mayer invested in a 
new truck and a coal conveyor to 
meet the needs of his customers. 
These modern facilities are in line 
with the consistent policy of this 
50-year-old business, namely to 
profit from the past, to keep in step 
with the present, and make plans 
for the future. 

In addition to feed mill activities 
and commercial feed merchandis- 
ing, the business deals in coal, 
wood, seeds, and fertilizer, holding 
a volume of approximately $60,000, 
with two regular employees, a part- 
time worker and the occasional as- 
sistance of Mrs. Mayer. 

Mr. Mayer practices cooperation 
with his feed manufacturer and 
with the poultrymen and dairymen. 
More than that, he believes in co- 
operation with others in the feed 
business. He is an active member 
and a director of the Eastern Fed- 
eration of Feed Merchants, ready 
at all times to boost for anything 
promising to benefit the retail feed 
merchants and the feed industry as 
a whole. 
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THERE are more than the average number 
of pullets raised this season, and every flock 
in your territory means prospective egg mash 
business for you this fall. 


WISCONSIN 
EGG MAKER 


BIG FOUR 
MASHES 


will help you capture and hold your share 
of this profitable mash business. Stock up 
now on the complete WISCONSIN line of 
feeds and watch your sales grow. 


NORTHERN MILLING CO. 


Since 1883 
WAUSAU 


WISCONSIN 


-——Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


“W onderful Improvement” 


(Quoted from Customer’s Letter) 


“We received the new........bags yesterday, 
and certainly want to compliment you on 
the wonderful improvement you have | 
made in this brand. It should have a de- 
cided effect on the way the consumer will 
take to it as it is attractive and really 
appealing.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


Division Sales Office—Board of Trade Bldg. Chicago 


| 


AUGUST 


SN 


mm 


IN YOUR FEED 
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Thought Jor the Month 


There was a feed dealer and he was doing all right. He was 
hard of hearing so he had no radio. He had trouble with his 
eyes so he read no newspapers. But he sold good feeds. He 
put up signs along the roads leading to his town and adver- 
tised his products in other ways telling how good they were. 
Everywhere he went he told farmers that it was cheaper to buy 
well balanced feeds than unknown, low-priced mixtures. And 
people bought. He increased his business. He built an addition 
to his feed mill. Finally he got his son home from college to 
help him. But then something happened. His son said, “father, 
haven't you been listening to the radio? Haven't you been 
reading the newspapers? There’s a big depression on. The 
European situation is terrible. The domestic situation is worse. 
Everything is going to pot. Whereupon the father thought: 
“Well, my son's been to college, he reads the papers, he listens 
to the radio and he ought to know.” So the father cut down 
on his orders for feeds and ingredients, cancelled an order for 
some new machinery for the mill, took down his advertising 
signs and quit sending out other ads. And he stopped telling 
people why it paid to buy good feeds. His sales fell almost 
overnight and kept right on falling. “You're right, son,” the 
father said to the boy. We certainly are in the middle of a 
big depression.” 


apo Special 


On the price cards which a New York state feed dealer uses 
on his various brands of feeds and specialties often appears 
in large red letters a catchy phrase about some “extra special” 
which is being offered for the week. One recently used read: 
“SAVE A DOLLAR BY BUYING BLANK LAYING MASH TODAY.” 
As they wandered around the store looking at prices of various 
items, the customers’ curiosity was so aroused that they inquired 
what the dollar saving idea was all about. This gave the 
dealer and his sales help an opportunity to explain the special 
price being offered on laying mash and to tell about the 
further savings it would effect because of its quality. The 
idea proved to be a good year ‘round sales stimulator with the 
specials offered being changed every week or two. 


August Selling Hints 


Don’t overlok the sales possibilities and contacts to be found 
at your county fair. Put up a booth, pass out advertising litera- 
ture and conduct a guessing contest of some nature which 
requires customers to sign their names and which will build 
up your future mailing and prospect list . . . See the customers 
who owe you money and have threshed their grain and offer 
to take enough to cover payment of their account . . . Hold 
a contest to determine who has grown the tallest corn or the 
best sample of oats, wheat, barley or rye as a result of using 
your fertilizer. This will serve as a good builder up for fertilizer 
sales the following spring . . . Check up on your dairy feed 
prospect list for the fall season . .. Take a large piece of 
American cheese and with a hot iron brand the name of your 
feeds into the cheese in large letters. Print your advertising 
message on a placard above the display and surround it with 
sacks of dairy feeds. There is a definite movement on to boost 
the sale of dairy products and this idea will make a hit with 
the farmers and will pull feed sales for you. 
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— molasses silage 
(Continued from Page Forty-two) 


ses silage and feeding from brokers 
and manufacturers of molasses and 
from agricultural experiments sta- 
tions to give to his customer. 

Dealers can carry ads in their 
local newspapers and get them to 
re-print articles carried in farm 
and trade magazines to increase 
farmer interest. For store display 
they can paint a cod liver oil drum 
or molasses barrel white and letter 
in red or black the words “Cane 
Molasses for Molasses Silage” and 
then put it in a conspicuous place 
for the customers to see. On the 
top of this drum, they can place a 
sign carrying a reprint from a farm 
or trade paper on the value of mo- 
lasses silage. In front of the sign, 
they can stack the booklets for the 
customers to pick up. 

There is a good profit available 
to any feed dealer who will carry 
a few barrels of molasses in stock 
and at the same time promote an 
extensive but low-cost program to 
sell his customers on the value of 


molasses silage and molasses feed- 
ing. 


every day in the year all 
over the country radio 
and magazines are selling 
the value to poultrymen 
of feeding their flock pilot 
brand oyster shell. 


OYSTER SHELL PRODUCTS CORP’N 
PERSHING BUILDING London, Eng. 3615 OLIVE STREET 
New Rochelle, N.Y. St. Louis, Mo. 


PLLOTE 


BRAND 


OYSTER SHELL 


HOWELL 
FEED PLANT EQUIPMENT 


A 
IDEA 


That is Winning 
Thousands of New 
Customers for 


KASCO Dealers 


Kasco dealers are “sittin’ pretty”. 
They’re opening new accounts 
right and left. Why? — because 
they not only have an unbeatable 
feed, but they also have the best 


@ Everything in equipment and supplies for feed 
mills and processing plants. No matter what you 
need we can furnish it promptly and at prices that 
will save you money. We are manufacturers, and 
distributors of the following well known lines: 


Howell Power E Moment — and Unique 
Attrition Mills — Jacobson ammer Mills — Howell Roller 
Mills — Diamond and Unique Batch Mixers— Speed King 
Corn Crushers — Howell, North Star and Sidney Shellers — 
Eureka Corn Crackers and Graders — Waukesha and Caterpillar 
ower Units— Stearns Magnetic Separators — Howell Com- 
bined Scalper and Magnetic Separators — Clipper Cleaners — 
Expert Clover Scarifiers and Oat Hullers — Howell Ceresan 
Treaters — Soweigh Scales — Calumet Elevator Buckets — 
Gopher and Atlas Belting. 


Complete information and prices on request 


R. R. HOWELL CO. 


MINNEAPOLIS, MINN. 
Established 1879—60 years of service to the Feed Industry 
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merchandising idea brought into 
the feed business in a coon’s age. 
Sure, feed bags have been used 
to make clothes, curtains, etc., be- 
fore—but not bags like Kasco’s. 
These new Kasco Bags are made 
of a durable, fast color, cotton 
print material in a host of differ- 
ent colors and patterns. They can 
be used for anything from men’s 
shorts to women’s evening gowns. 
Get on the Kasco Bandwagon 
now and ride to better profits. 
A postcard will bring you full 
de<ails. 


FEEDS 


Kasco Feeds are sold only in territory 
East of the Ohio-Indiana State line. 
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CREAM CALF MEAL RY DE’S CREAM CALF FLAKES 


Steam cooked under 
special process makes 
this meai tastier and 
more digestible. It 
will save up to % on 
feeding costs. 


Unexcelled for dry 
feeding. Is made from ¢ 
same quality ingredi- 
ents and under same 
Process as the meal. 


NUTRITIVE MINERALS 
Contains calcium from cooked and ground egg 
shells plus other essential mineral elements. The Red 
B Spotted 
The Red est for poultry and livestock nutrition ae 
Spotted 
Bag RYDE & COMPANY, 5125 w. Roosevelt Rd., Chicago, II. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


(Higher in Protein) 
e 


2. TENNANT & HOYT Co. 


LAKE CITY, MINN. 


Mercantile . Trade . Consumer MAILING LISTS 


NATIONAL AND TERRITORIAL...FOR DIRECT 
MAIL AND MAIL ORDER ADVERTISING 


We plan and produce mail selling campaigns — write copy for 
letters, booklets, etc.,— print, address and mail 


Write today .. . tell us your problems 


BUCKLEY, DEMENT & COMPANY 


THE NATION'S DIRECT MAIL HOUSE 
1300 JACKSON BOULEVARD DEPT. FB CHICAGO, ILLINOIS 


@ RON KENNEDY, secretary, Independent 
Feed Dealers of Iowa, returned recently 
after spending two weeks’ in a reserve 
officers’ training camp at Ft. Riley, Kan., 
Ron is a lieutenant. 

— 

@ GUY SMITH, Kewanee, Ill., recently 
opened his feed store and cream siation. 

@ M & S. FEED CO., Columbus, Wis, 
formerly the Dering Feed Co., is now be- 


ing operated by Herbert Madaus and 
Hugo Sydow. 


@ FARMERS FEED STORE, McConnels- 
ville, O., has purchased a warehouse in 
which feed grinding and mixing machinery 
will be installed. Roy Janes and Dolph 
MclInturf are in charge. 


MYLES 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 


Myles 
“Stocklik” Blocks 


Myles Salt Company, Ltd. 
New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 


FOR FEED MIXING 


TANK CARS - BARRELS - DRUMS a 
QUALITY AND SERVICE UNEXCELLED 


360 N. Michigan Ave. 


CEREAL 


GRADING CO. 


CORN and OATS 


For 
WISCONSIN TRADE 
Prices Right — Service Prompt 
TRY US 
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CA? EFULLY SIFTED FOR FEED DEALER CONSUMPTION 


BLIND JUSTICE 
Frank: “Mabel’s husband was a judge, 
wasn't he?” 
Jimmy: “Everybody thought so until he 
married her.” 


* * * 


Then there was the fellow who hadn't 
kissed his wife in five years and shot the 


HAT IN HAND 
fvs. Rock: “There’s a hat in that win- 
dow I'd give anything for.” 
Mrs. Perkins: “Would you, really?” 
Mrs. Rock: “Yes, really; and won't you 
be a good sport, my dear, and let me 
catch my husband kissing you.” 


* * * 


FULLY PREPARED 

Feed Dealer: “If I bring some friends 
home for dinner tonight, will you be pre- 
pared?” 

The Mrs.: “Yes, dear. My bag is al- 
ready packed.” 

* * * 
TRUE ENOUGH 

Rastus: “Sambo, what am de usefullest 
animals der is? 

Sambo: “Chickens, sah.” 

Rastus: “Why chickens?” 

Sambo: “'Cause yo’ can eat ‘em befo’ 
dey is born and after dey is dead.” 

* * * 
MORE TERRITORY 

Young Mosquito: “Soft pickings these 
days, aren't they?” 

Old Mosquito: “And to think that when 
I was your age I could bite girls only on 
the face and hands.” 


* * * 


FINDERS KEEPERS 
Mother: “Mabel, get off that young man’s 
knee!” 
Mabel: “TI will like fun. I got here first!” 


* * * 


The only exercise some people get is 
jumping at conclusions and running up 
bills. 

* * * 
CUTTING IT THIN 

Silas: “How much cider did you make 
this year?” 

Bart: “I reckon about 15 barrels.” 

Silas: (Taking a sip) I'll bet if you had 
one more apple you coulda made another 
barrel.” 

* * * 
HERS AT LAST 

The will was opened and read by the 
lawyer as the widow listened in rapt at- 
tention. 

“To my beloved wife I bequeath all my 
property, both real and personal,” he read, 
“including my pants which she has want- 
ed to wear for 35 years.” 

* * * 
THERE’S A DIFFERENCE 

Wife: “Will you love me if I get fat?” 

Husband: “No, I promised for better or 
for worse—not through thick and thin.” 

* * * 
DARN THOSE PUNS 

She: “Well, at last I've finished that 
course in cooking.” 

He: “And came off with top honors, of 
course?” 


She: “Yep—I came through with flying 
crullers.” 
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America’s foreign relations?” 


a fire, son?” 


man who did. 
* * * 


RANCHER TACT 

Johnson was a cattle rancher with tact. 
He had been losing a lot of cattle, but 
didn't want to accuse anybody of rustling. 
Wandering over to his neighbor's ranch 
one day he said: 

“Joe, I wish you'd quit leavin’ your hot 
brandin’ irons around where my cows can 
lay on ‘em. 


THAT’S NO LIE 
Examiner: “What can you tell me about 


Sailor: “They'’re all broke.” 
* 
HE’S RIGHT 
Dealer: “Why does the whistle blow for 


Bright Offspring: “It doesn’t blow for 
the fire. It blows for water.” 


Try Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of 
the products listed here let us furnish your 
requirements. Our fast service and quality 


products make it worth your while to buy 
from us. 


Table Rolled Oats 
Feeding Rolled Oats 
Steel Cut Oat Groats 
Feeding Oat Meal 
Pulverized and Bolted 
Oats 

Whole Oat Groats 
Steel Cut Wheat 

* Ground Oat Groats 


Oat Mill Feed 
FAST SERVICE 


FRUEN MILLING CO. 


Molasses 
MINNEAPOLIS, MINN. 
Killa Germs 


HTH-15 and Bacteria 


for POULTRY AND DAIRY SANITATION 


team Crimped Oats 

Steam Rolled Barley 
“-" @ Cash in on the many uses of HTH-15 around the dairy, 
hatchery and poultry house. HTH-15 kills germs... 
Poultrymen use HTH-15, the floating powder, as a dry dust to prevent respiratory 
diseases. Effective as a disinfectant in drinking water and to disinfect poultry 
buildings, brooders, etc. Dairymen use HTH-15 to sterilize all dairy equipment—to 

keep bacteria counts down and avoid milk rejects. 


MANY ADVANTAGES— Well Aduertised 


HTH-15 is a free-flowing powder that eliminates loss from 
container breakage and that will not freeze or become lumpy. 
It isharmless to dairy metals and is widely advertised in poultry 
and dairy magazines. HTH-15 comes in two popular 
sizes with a handy measuring spoon packed with each 
can...A postcard will bring complete information. 


THE MATHIESON ALKALI WORKS (inc.) 


60 EAST 42nd STREET, NEW YORK 


= 
| 
| 
q 
Wy 
with 
i 
>. 
904 | 
| 
- | 
{ 
53 


C. S. HIXON, Pres. L. P. GANNON, Treas. 


The Hixon-Gannon Company, Inc. 


Main Office 365 Chamber of Commerce, e Minneapolis, Minn. 


Grain Commission 


Experienced Reliable Financially Able 


| MINNEAPOLIS e MILWAUKEE e DULUTH 


CORN - OATS + FEED BARLEY 
Poultry and Milling Wheat 


ANY GRADE... ANY QUANTITY... ANY TIME... 
Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 
MINNEAPOLIS MINNESOTA 


DENVER SAVE! 


time and money by sending your trucks 


ALFALFA to our warehouses. 


CORN DISTILLERS GRAIN 
LINSEED Oll, MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 


BREWERS GRAINS 
Green MALT SPROUTS 
Fresh and 103 other Feeds 

ee 
Nutritious 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


ALL GRADES and GRINDS 


98% Calcium Carbonate 


REGULAR 
ELECTRO [free-flowing] 
lODIZED 
The Denver Alfalfa lODIZED-MANGANESED 
Milling & Products Co. DUSTLESS — 
LAMAR, COLO. PELLET MACHINE 
is The Calcium Carbonate Co. 


ST. LOUIS 42 E. Ohio Street | CHICAGO, ILL. 
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IOWA 

George Potgeter Elevator, Wellsburg, 
will install a new feed mixer in the ware- 
house. 

Leland Elevator, Leland, is repairing 
the main elevator and the grain, flour and 
feed sheds. 

Paul H. Graves Elevator Co., Gruver, 
has installed a new scale and made minor 
repairs. 

Farmers Cooperative Co., Hinton, is 
building a new 20,000 bushel annex. 

Farmers Elevator Co., Whittemore, is 
installing two new legs in their plant using 
drives, electric motors, Calumet buckets 
and two Strong-Scott dumps. 

Farmers Elevator Co., Kingsley, has 
awarded the contract to the T. E. Ibberson 
Co., for the erection of a complete new 
feed mill fitted with a new oat huller, 
attrition mill, mixer, corn cutter and grader 
equipment. 

— 


NEW OHIO PLANT 

Little Elevator, Rockford, will erect a 
large feed mill, ware house and store 
building under the supervision of the T. E. 
Ibberson Co. Albert Dudgeon is manager 
and owner of the new plant which will be 
equipped with an attrition mill with a 
blower system, hammer miller, a new 
drag-type feeder, Strong-Scott molasses 
machine. There will be storage in the 
basement for molasses, a modern corn 
cracker and grader. The whole structure 
will be covered with galvanized iron. 
Large display rooms and store windows 
cre built-in and a special warehouse is 
provided. 


one 


VERTICAL 
FEED » » 
MIXERS 


Fast, thorough 
mixing of all 
feeds... 

at new LOW 
PRICES 


JACOBSON 
MACHINE 
WORKS Inc. 
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Er:ployment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


FEED MILL SUPERINTENDENT with 20 years 
of wide experience in all phases of feed pro- 
duction. Willing to go anywhere. Refer to 
No. 433, c/o The Feed Bag, Milwaukee, Wis. 


SAi.ESMAN—Wisconsin and Upper Michigan 
territory preferred. 15 years’ experience in sell- 
ing flour, feed, farm machinery and farm sup- 

lies. Excellent references. Refer to No. 719, 

e Feed Bag, Milwaukee, Wis. 


FLOUR AND FEED SALESMAN — Well ac- 
quainted with dealers in Wisconsin, Minnesota 
and Illinois. Excellent sales record—good ref- 
erences. Refer to No. 791, The Feed Bag, Mil- 
waukee, Wis. 


PLANT EXECUTIVE —Six years’ experience 
with malting plant as manager, also handling 
grain buying, feed sales and traffic. Anxious 
for any work anywhere. Age 30, married. Re- 
fer to No. 793, The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 


FEED SALESMAN—To sell feeds, dairy feeds 
and poultry feeds. Southeastern U. S. territory. 
Excellent possibilities for right party. Refer to 
No. 79A, The Feed Bag, Milwaukee, Wis. 


@ HARRY ROBERTS, Peckville, Pa., vet- 
eran feed and grain dealer died here 
recently at the age of 71. 

@ VELT NEWTON,, Whittington, Ill., and 
his wife and daughter, Bernadine, have 


moved here and will open a feed store. 
——-— @— — 


@ EWALD TIMM, Le Center, Minn., is 
erecting a new addition to his feed mill. 


ESTABLISHED 1889 ° 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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“SUPER - 
41% 


SOYBEAN OIL MEAL 


“EXPELLER” PROCESSED 
NUT-LIKE FLAVOR 
HIGHLY PALATABLE 
HIGHLY DIGESTIBLE 


MANUFACTURED BY 
THE TOLEDO SOYBEAN PRODUCTS CO. 


Plant and Office: 215 Pontiac St., Toledo, Ohio 
Phone Pontica 3434—-3435 


MePLEX in Your own Mill 
NoOBLIGATION (Fit! In — Mail Today) 


Prove for yourself the 


outstanding value of g The Duplex Mill & Mfg. Co., 
Dept. B-839, Springfield, Ohio 
chine you need in your Send full information about your cost-saving 


mill or elevator. See Kelly-Dupl 
y-Duplex equipment checked below: 
O Hammermill 


the high quality work g 0 Feed Mixer 
it does. If you are O Corn Cutter & Grader O Corn Sheller 


not more than pl ased O Ear Corn Crusher & Feeder © Chain Drag 
in every way you are J 


free to return it and 
refund will be made 
promptly. ADDRESS 


100 LBS. NET 


SWIFT & COMPANY 
SOY BEAN MILL 


CHAMPAIGN, ILLINOIS 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


= Pecos Valley Alfalfa Mi 
Hagerman, N.M. 
PECOS SPECIAL 
IT’S BETTER process 417, SWIFTS 
protein 
Your inquiry would be appreciated. 
guaranteed 


Pecos Valley ia 
Alfalfa Mill Co. Write 


Wire 
HOME OFFICE For Prices 


HAGERMAN, NEW MEXICO 


yACU D 
| 
TO 
e550 


Classified 


Rates: 35c per line: minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


@ CHARLES S. CARSCALLEN, head of 
the Carscallen & Cassidy feed and grain 
firm, Jersey City, N. J., died recently at the 
Lenox hospital in New York. He was 75 
years old. 


Vitamin A deficient feeds cause large losses 
from poor fertility, small weak litters, 
stunted growth, low milk and egg produc- 
tion, infections, etc. 


GENUINE CARROT OIL 


Chemical 
Vitamin- Assays 


A.B, C.E.G. 


RELIABLE RESULTS 


will work wonders in all vitamin A de- 
ficient feeds. Why take a chance? 

Nutritional Research Associates, Inc. 
Department 10, South Whitley, Indiana. 


FOR SALE 
Triangle packaging machine; Corn Cutter and 
Grader; Steel King Hammer Mill. Write HA-891, 
% The Feed Bag, Milwaukee, Wis. 


BUSINESS OPPORTUNITY 
Old reliable mill furnishing house wishes to 
hear from energetic millwrights who can sell 
machinery as well as install. Write AD-189, ~ 
% The Feed Bag, Milwaukee, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter —grader — polisher — aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
% The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor — used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


BUSINESS FOR SALE 
Feed and coal business established for 28 
= for sale. Handling over 100 carloads per 
ear. A real opportunity. Write ML-891, % The 
Feed Bag, Milwaukee, Wis. 


BARGAIN IN FEED MILL 
Real profit awaits live-wire man who will 
take over fully-equipped water power flour and 
feed mill near Madison, Wis. Must sell at bar- 
gain to close estate. Write HA-839, % The Feed 
Bag, Milwaukee, Wis. 


REASONABLE PRICES 


OTTO F. UNGNADE 
Consulting Chemist 


2212 Gay Street, Fort Wayne, Ind. 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


FOR 


SOYBEAN MEAL 


LINSEED MEAL 
FEED INGREDIENTS 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or deferred Linesed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


@ ANDERSON BROS. feed plant, New 
Paltz, N. Y., was recently damaged by 
fire with a loss estimated at $6,000. 


FEED MIXERS SUPPLIES 


Iron-Oxide, Manganese, Sulphur, To- 
bacco Dust, Cod Liver Oil, Yeast, Live- 
stock and Poultry Remedies, Poultry 
Equipment and Tehr-Greeze (Fabric 
Cement). 


VAL-A COMPANY ©@ Chicago, Ill. 


(ress 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


CAPITAL We Specialize in 


Midland Hay & Feed Co. High Grade Color Printing 


FLOUR MILLS, INC. Catalogs and Trade Publications 
Beet Pulp and Millfeed | | QUALITY FLOURS 
220-222 Corn Exchange Building & 


Minneapolis, Minnesota MINNESOTA GIRL 
GOOD BREAD FLOUR 


ROLLED OATS 


«FOR FEED CALL” ALSO 
ec S ” A Complete Line of Mill Feeds Other DEMON Products 
tormy Office: @ STEEL CUT OATS 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


@ WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@® REGROUND OAT FEED 
@® OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HHIAWATHA GRAIN COMPARY 


MINNEAPOLIS, MINN. 
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NO-MILK CALF Foop 


Farmers have raised better calves and hogs on No- 
Milk Calf Food for the past 54 years. It is handled 
by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of No-Milk. 
Write today for full information and prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 
FOND DU LAC WISCONSIN 


Alliec Mills, Inc. 15 
Ambve:go Corp. 36 
Ame:.can Dairies, Inc 24 
American Dry Milk Inst 6 
Brcady G6... 22 
Armcur & Co. 32 
Arvey Corp. 28 
Aucitorium Hotel 58 
L. Bartlett & Son Grain Co 20 
W. M. Bell Co. 20 
Blatchford Calf Meal Co. 57 
Brocdway Press 56 
Buckley, Dement & Co 52 
Bunge Elevator Corp 54 
Calcium Carbonate Co 54 
Roy I. Campbell 4l 
Capital Flour Mills 56 
Cargill, Inc. 5 
Cereal Grading Co 52 
Classified Advertisements 56 
Corn Products Sales Co 

Dawes Vitamelk Co 28 
Denver Alfalfa Milling & Products Co........... 54 
Des Moines Oat Products Co......cceceeceeseeeeee 56 
Deutsch & Sickert Co 41 
Dreyer Commission Co. 56 
Duplex Mill & Mfg. Co 55 
Feed Supplies, Inc : 54 
Franke Grain Co 5 
Fraser-Smith Co. 20 
Fredman Bag Co 55 
Froedtert Grain & Malting Co... 5 
Fruen Milling Co 53 
Gruendler Crusher & Pulverizer Co............... 48 
John C. Hensey 20 
Hiawatha Grain Co 56 
Hixon Gannon Co., Inc 54 
R. R. Howell Co 51 
Hubbard Milling Co 34 
T. E. Ibberson 8 
Iowa Feed Corp 56 
A. E. Jacobsen Machine Works, Inc............... 54 
Johnstone-Templeton Co. 41 
Kasco Mills, Inc 51 
Leonard J. Keefe 41 
King Midas Flour Mills 60 
La Budde Feed & Grain Co 20-58 
Larrowe Milling Co 40 
J. V. Lauer Co 41 
Limestone Products Corp. of America............ 5 
Mallinckrodt Chemical Works 44 
Maney Bros. Mill & Elevator Co... 56 
Mathieson Alkali Works 53 
Midland Hay & Feed Co 56 
Mohr-Holstein Commission 20 
Morton Salt Co 58 
Myles Salt Co 52 
Napthole, Inc. 26 
National Food Co. 57 
National Molasses Co. 52 
National Oil Products Co 18 
New England By-Products CorPp..........:sssse- 46 
Northeast Feed Mill 56 
Northern Milling Co. 50 
Nutritional Research Associates ..........csese+ 56 
Oyster Shell Products 51 
Phillip R. Park, Inc 32 
Pecos Valley Alfalfa Mill Co..........cccsesseccseseee 55 
Chas. Pfizer & Co 48 
Purina Mills, Inc 10 
Quaker Oats Co. 16 
The Riebs Co. 58 
Ryde & Co 52 
Dr. Salsbury’s Laboratories 43 
Silmo Chemical Corp 30 
Soya Processing Co. 57 
E. R. Squibb & Sons 13 
A. L. Stanchfield & Co 56 
Stratton Grain Co 41 
Strong-Scott Mfg. Co. 3 
Sunset Feed & Grain Co 57 
Swift & Co 55 
Tennant & Hoyt Co 52 
Toledo Soybean Products Co 55 
Ultra Life Laboratories. 38 
Otto F. Ungnade 56 
Val-A Co. 56 
Vitality Mills, Inc. 24 
Wabasha Roller Mills Co 2 
Waterloo Mills Co 56 
Wertham Bag Corp. 50 
White Laboratories, Inc 59 


Firms that spend money to build ged will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 
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“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


@ FEED e 
CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Distributors of: 


CLO-TRATE C-A WOOD PRESERVER SUNSET BRAND FEED 
Cod Liver Oil fortified in (Carbolineum America) (an exclusively milk product) 


vitamins A and D. oil. High in flavin, milk albumen, 
most permanent poult 

mite preventative vonavel and milk minerals. 

The only carbolineum guar- 

anteed by affidavit. 


WRITE US FOR FURTHER INFORMATION 


Wooster Brand 
Soybean Oil Meal 


41% Protein 
4% Fat 


REPARE 


... for a profitable fall 


Expeller Improved 
Processed Quality 


egg mash business with 
Blatchford's VITADINE. 
Also, be sure to check 
your stock of Blatchford’s 
Calf Meal andCalf Pellets. 


You Will 


SOYA PROCESSING CO. 


505 PALMER ST. TEL. 59 
WOOSTER, OHIO 


ESTABLISHED IN 1800 


WAUKEGAN + ILLINOIS 


PALF 

| 

Try It 

= + 
SOY BEANOLWEAL = 

ANALY 

576 


RIEBS VIEW 


“Vol. 7, No. 8 August, 1939 Milwaukee, Wis. 


Ship Your Barley 
to Milwaukee--- 


® The World’s Largest Malt- 
ing Barley Market, and Let 
RIEBS Get You Top Market 
Prices for It. 


© Ask us for To Arrive Bids 
on All New Crop Grain. 


® Send Samples for Bids or 
Values. 


THE RIEBS CO. 


Grain & Stock Exchange 
MILWAUKEE WISCONSIN 


SALT 


Highest Quality 


Prompt Service 


MORTON SALT COMPANY 
MILWAUKEE e WISCONSIN 


MICHIGAN BOULEVARD 


WHERE 


@ The pulse of the 1, igan Boulevard 
Chicago works and-plays to the tune of its 
thythmic hum In the most convenient location 
on this famous thoroughfare, Hotel Auditorium 
provides spacious pleasant rooms, excellent 
service and superb cuisine, at reasonable rates. 


MINK, Manager 


ay 
! 


WITH BATH From $950 
WITHOUT BATH 
From 


MICHIGAN AT CONGRESS 


Dried Milk... 


Within 10 days we will 
have cleaned up our old 
contracts and will have 


Wisconsin Dried 


Skim Milk and 
e Dried Buttermilk ¢ 


If interested wire or write— 


La Budde Feed & Grain Co. 


MILW AUKEE WISCONSIN 


P.S.—Offering Dried Brewers Grains and 


Malt Sprouts for immediate shipment. Wire 
for price. 
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Blonde or Brunette? 


HERE must be magic in your fingers if you can tell the 
shade of a lady’s locks simply by your sense of touch. 


Also, your talents are little short of magical if you can deter- 
mine the vitamin A and D unitage of a batch of oil with no 
other aid than touch, taste, smell or your other senses. Expensive 
and repeated testing . . . physical, chemical, biological . . . are 
necessary unless you select oils produced by a reliable maker 
who has done all such testing for you. 


You can use CLO-TRATE with the utmost confidence, certain 
that the vitamin A and D content of every batch measures up 
in all respects to its guarantee. CLO-TRATE is manufactured 
under exacting pharmaceutical standards, and is rigidly tested 
in our own well-equipped, carefully supervised laboratories. 


CLO-TRATE provides dependable vita- 
min A and D fortification for your feeds. 


WHITE LABORATORIES, INC. 


Manufacturers of Vitamin Products 


NEWARK . NEW JERSEY 


FORTIFIED 


IN 
VITAMINS 


CLO-TRATE 


is guaranteed to contain not less than 
3000 U.S.P. units of vitamin A and 400 
chick units of vitamin D per gram. 


CLO-TRATE 200 


is guaranteed to contain not less than 
1500 U.S.P. units of vitamin A and 
200 chick units of vitamin D per gram. 


apy, 
wen 
\) 
“7 4 
\ 
COD LIVER OIL 
= 
= 
= 
Gy, 
| | 


KING MIDAS FLOUR MILLS MINNEAPOLIS MINN 


Kins Midas Flour 
Preferred for Honest 
Value and Results 


A\pranam LINCOLN, in his youth, 
clerked in a country store at New 
Salem, Ill., and among the commodi- 
ties he dispensed was flour. He could 
always be depended 
upon to give full meas- 
ure and value to cus- 
tomers for their money. 
This principle was 
among the first which 
helped to gain for him 
the immortal reputation 
of “Honest Abe”. 


An HONEST REPUTATION for quality has made King Midas the 
preferred flour among dealers and housewives. King Midas is the 
featured brand among dealers because it consistently builds good 
will and increased business. Housewives insist on King Midas 
because they know that, loaf for loaf, King Midas flour is the most 
economical and dependable. 


GOLDEN 


FLOU 
WORTH ALL IT costs 


Reg. U. S Patent Office 


49 Net 


| 
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